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Of  the  three  newest 
sanitary  towels  on  the  market  which 
one  would  you  rather  sell? 


In  the  past  18  months  three  new  towels 
have  made  an  appearance  on  the  market, 
two  of  them  at  the  beginning  of  this  year. 

Only  one  has  made  a  really  spectacular 
immediate  impact. 

Mimosept  Comfort. 

We  think  the  explanation  for  this  is 
simply  that  Mimosept  Comfort 
is  a  better  towel. 
And  once  women  have  tried 
it,  they  know  that  it's  better. 

To  ensure  that  more 
women  try  Mimosept  Comfort, 


"Mimosept"  is  a  registered  trade  mark 
of  Molnlycke  Limited. 


we'll  be  continuing  our  heavy-weight 
£500,000  support  campaign  with  still  more 
promotion  and  further  advertising. 

But  you  can  help  by  stocking  up  now 
and  recommending  Mimosept  Comfort  to 
your  customers. 

After  all,  as  our  graph  shows, 
Mimosept  Comfort  is  the  one  more  women 
will  be  asking  for. 
For  further  information  please 
contact, 

Molnlycke  Limited, 

\  I  s  1  c  u ^ 


/ 


/ 


/ 


mimoseph 
comfort* 


Harpenden,  Herts,  AL5  4SR 
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Comment 


Irish  GMS  crisis 

The  crisis  facing  the  dispensing  of  General  Medical 
Service  prescriptions  in  Ireland  is  more  severe  now 
than  it  probably  ever  has  been.  This  follows  the  decision 
of  the  community  pharmacists  last  week  to  withdraw 
from  the  service  which  supplies  free  medicines  to 
elderly,  infirm,  poor  and  other  persons  entitled  to  hold 
a  "medical  card"  (p177). 

Last  year  the  Irish  Pharmaceutical  Union,  through  the 
GMS  Contractors  Committee,  requested  a  raising  of 
the  dispensing  fee  and  cost  allowances  per  prescription 
from  17p  and  3p  respectively  to  60p  and  18p. 
This  the  Minister  for  Health  refused,  and  he  also 
declined  to  make  an  offer.  The  Union  turned  down  a 
suggestion  of  arbitration  from  the  Minister. 

Then,  in  January  of  this  year,  virtually  all  of  the  GMS 
pharmacists  submitted  notices  to  the  health  boards 
(who  administer  the  GMS)  that  they  would  quit  the 
service  in  April.  However,  before  the  time  expired,  an 
independent  Review  Body  was  set  up  to  look  into  the 
dispute,  and  the  pharmacists  suspended  their  notices 
until  the  outcome  of  the  review  was  known.  The  Union 
also  by  then  was  claiming  a  higher  allowance  of  22-81  p 
per  prescription  because  of  rising  costs. 

In  its  report,  published  a  few  weeks  ago,  the  Review 
Body  recommended  rises  in  fees  and  allowances  going 
back  to  the  start  of  the  GMS  service  in  1972,  including 
a  45p  fee  and  7p  allowance  from  last  month.  The  Union 
reluctantly  recommended  acceptance  of  the  report 
because  of  the  economic  situation  prevalent  in  Ireland. 

But  the  Minister  said  that,  because  of  the  economic 
situation,  he  could  only  offer  a  total  of  fees  and 
allowances  of  41  p  and  only  half  of  the  retrospection 
recommended  in  the  report.  This  the  contractors, 
through  the  Union,  have  turned  down,  and  are 
reactivating  their  notices  to  withdraw  this  week. 
The  Minister  has  now  ordered  the  setting  up  of  special 
State-run  pharmacies. 

Society's  position 

Where  does  the  Pharmaceutical  Society  of  Ireland 
stand  in  all  this?  Theoretically  the  Society  has  no  part 
to  play  in  the  present  crisis.  Theoretically  the  Union 
has  not  gone  on  strike — its  members  are  merely 
exercising  their  right  to  terminate  a  contract  which  they 
consider  unsatisfactory.  They  will  continue  to  be 
available  for  the  dispensing  of  prescriptions — but  not 
at  the  price  the  Minister  has  offered.  The  fact  that  the 
Union  is  speaking  for  all  its  members  would  however 
suggest  that  the  termination  of  contracts  is  equivalent 
to  strike  action. 

The  Council  of  the  Society  (even  though  members 
of  the  Union  are  also  members  of  the  Society)  are 
obviously  worried  by  the  possibilty  that  medical  card 
holders,  especially  the  old,  infirm  or  poor,  may  be 
caused  hardship.  Hardship  is  not  likely  to  arise  for  a 
month  because  of  the  Minister's  call  for  GMS 
patients  to  obtain  a  month's  supply  before  the 
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Comment — continued  from  p175 

pharmacists'  withdrawal  from  the  service. 

From  the  Minister's  announcement  of  the  setting  up 
of  a  State-run  service,  it  would  appear  that  he  hopes 
for  a  split  in  the  ranks  of  the  profession  by  leaving  his 
previous  offer  open  to  pharmacists  wishing  to  remain 
in  the  GMS. 

There  is,  of  course,  another  alternative.  The  Minister 
could  recall  the  Union  and  discuss  a  possible 
compromise.  This  dispute  has  dragged  on  since  last 
year  and  a  little  action  might  have  avoided  what  is  now 
an  embarrassing  situation  for  the  medical  card  holders, 
the  Minister  and  the  pharmacists.  The  month's  "grace" 
before  the  withdrawal  causes  real  hardship  to  GMS 
patients  must  be  used  by  all  sides  to  forge  a  solution 
once  and  for  all.  Pharmacists  in  the  UK  and  other  EEC 
countries  must  view  the  latest  turn  of  events  in  Ireland 
with  concern. 


Chicken  and  egg 

When  a  product  is  not  advertised  directly  to  the  public 
but  depends  on  professional  recommendation,  which 
should  come  first,  strong  demand  from  the  chemist  or 
stocking  by  the  wholesaler?  The  question  is  raised  this 
week  (p197)  in  relation  to  preventive  dentistry  aids, 
and  our  inquiries  among  wholesalers  suggest  that  the 
correspondent's  complaint  is  not  without  justification. 
We  hear  a  great  deal  about  wholesaling  being  a 
service"  industry,  but  it  appears  that  helping  the 
retail  pharmacist  to  open  up  a  new  market  may  not  form 
part  of  that  service  in  all  cases.  Dentists  are  being  won 
over  to  the  cause  of  prevention  and  many  are 
recommending  their  patients  to  purchase  specific  items. 
But  often  those  patients  find  they  can  satisfy  their 
demand  only  in  the  larger  multiple  pharmacies. 
That  cannot  be  in  the  wholesaler's  interest,  any  more 
than  it  is  in  the  interest  of  the  independent  chemist. 


ICML  drop  title  from 
advertisements 


Independent  Chemists  Marketing  Ltd  have 
decided  to  continue  with  the  national, 
regional  and  local  Press  advertisements  in 
support  of  the  Numark  monthly  pro- 
grammes but  will  cease  to  use  the  footnote 
on  advertisements  "Sponsored  by  Indepen- 
dent Chemists  Marketing  Limited".  This 
decision  follows  the  receipt  of  a  letter 
from  the  Pharmaceutical  Society  stating: 
"  .  .  .  the  position  regarding  the  use  of 
restricted  titles  was  still  considered  by  the 
Council  to  be  an  implied  advertising  of 
professional  services,  which  covers  the 
inclusion  in  advertisements  of  the  com- 
pany title  Independent  Chemists  Marketing 
Ltd". 

The  directors  of  ICML  restate  their 
determination  to  provide  Numark  Group 
members  with  effective  advertising  support. 
They  add  that  independent  research  in- 
dicates that  over  the  past  year's  trading,  all 
chemists — other  than  Boots — have  lost 
yet  another  3  per  cent  share  across  15 
"important  to  chemists"  toiletry  areas, 
representing  a  loss  of  more  than  £8m  of 
consumer  sales.  In  the  vital  health  and 
home  remedy  sectors,  across  eight  major 
product  areas,  all  chemists — other  than 
Boots — have  lost  another  3  per  cent  share, 
equivalent  to  £2m  consumer  sales,  making 
total  consumer  sales  lost  to  chemists  of 
over  £10m  in  ihe  past  year. 

The  ICML  board  remains  of  the  opinion 
that  if  independent  chemists  are  to  stop 
the  continuing  loss  of  market  shares  in 
toiletries,  cosmetics,  patent  medicines,  etc, 
to  their  retail  competitors,  effective  ad- 
vertising must  be  developed  in  support  of 
sales  promotional  activity. 

SMPU  'misgivings'  about 
market  survey 

The  National  Pharmaceutical  Union  has 
been  approached  by  Taylor  Nelson 
(Medical  &  Social  Surveys)  Ltd  with 
details  of  a  market  research  inquiry  that 


firm  intends  conducting  among  NPU 
members. 

Misgivings  have  been  expressed  to  the 
company  about  certain  references  to  the 
NPU  in  the  survey  documents  and  the 
firm  have  been  asked  to  remove  the  re- 
ferences pending  full  consideration  of  their 
approach  to  the  Executive  Committee. 

Any  member  receiving  a  request  to 
co-operate  in  the  Taylor  Nelson  inquiry 
(annual  fees  of  £25  are  being  offered)  is 
asked  by  the  NPU  to  seek  advice  from 
Mallinson  House  before  deciding. 

Renewed  attack  on 
exercise  sandals 

A  renewed  attack  on  exercise  sandals 
appears  in  the  latest  issue  of  World 
Medicine. 

"I  find  it  difficult  to  discover  what  these 
sandals  'exercise'  unless  it  be  the  fingers 
on  the  tills  all  over  the  country  ringing 
up  the  cash  as  more  and  more  are  sold," 
writes  Mr  Stanley  Rivlin,  consultant 
surgeon,  London  Varicose  Clinic.  He 
believes  that  people  wearing  the  sandals 
have  to  "claw"  their  feet  and  stop  flexing 
their  ankles,  with  the  result  that  varicose 
return  is  impaired  leading  to  tired,  aching 
legs  and  swollen  feet. 


Fewer  samples  than  expected  of  suspected 
Controlled  Drugs  were  examined  last  year 
by  the  Laboratory  of  the  Government 
Chemist. 

The  Government  Chemist's  report  1974 
(HM  Stationery  Office,  £2)  states  that  the 
number  of  samples  had  risen  steadily  over 
the  past  eight  years,  but  this  levelling  off 
could  not  be  interpreted  as  a  reduction  of 
drug  abuse  in  the  UK:  it  could  be 
attributed  to  a  combination  of  factors, 
particularly    the    increased    use    of  pre- 


Scholl  (UK)  Ltd  told  C&D  that  Mr 
Rivlin  made  the  same  criticism  four  years 
ago  but  has  produced  no  further  evidence 
to  support  his  claims.  Tests  done  by  in- 
dependent medical  consultants  had  shown 
that  exercise  sandals  were  positively  good 
for  the  feet.  A  research  team  at  Sir  Patrick 
Dun's  Hospital,  Dublin,  had  concluded 
that  the  sandals  "form  a  good  compromise 
between  the  effects  of  bare  feet  and 
lace-up  shoes." 

£6  pay  limit  'ambiguous' 

The  Retail  Consortium  say  they  are  still 
unable  to  obtain  clarification  of  Govern- 
ment policy  on  the  £6  pay  limit. 

This  is  despite  taking  part  in  a  series 
of  discussions  with  the  Secretaries  of  State 
for  Prices  and  Consumer  Protection,  and 
Employment.  The  Consortium,  in  a  sub- 
mission on  the  consultative  document  on 
amendments  to  the  Price  Code  {C&D, 
July  26,  pl07)  protested  vigorously  at  the 
lack  of  guidance  as  to  whether  the  £6 
applies  to  each  individual  employee  or 
whether  an  employer  can  give  wage  in- 
creases of  varying  amounts  provided  that 
the  total  increase  does  not  exceed  an 
average  of  £6  per  employee.  Until  the 
situation  is  clarified  the  Consortium  fears 
that  amendments  to  the  Price  Code, 
penalising  retailers  for  failure  to  comply 
with  the  limit,  may  lead  to  difficulties  of 
interpretation. 

Chemists  cheaper 

A  Scottish  Sunday  Post  article,  comparing 
prices  in  Glasgow  health  food  shops  with 
chemists,  found  chemists'  prices  from  one 
to  sixpence  cheaper  for  five  items,  with 
those  for  two  items  being  the  same  in 
both  types  of  outlets. 


liminary  screening  with  a  new  field  test 
kit.  The  diversity  of  types  of  drugs  sub- 
mitted and  methods  of  concealment  had 
increased. 

The  report  calls  for  a  more  explicit 
definition  of  which  parts  of  the  cannabis 
plant  are  controlled  by  the  Misuse  of 
Drugs  Act  1971.  There  were  conflicting 
opinions  as  to  whether  the  seeds  and 
leaves  without  the  tops  should  be  regarded 
as  cannabis  within  the  meaning  of  the  1971 
Act. 


Number  of  Controlled  Drugs  analysed  falls 
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'State  GMS  pharmacies'  follow 
Irish  Union  withdrawal 


Irish  pharmacists  are  this  week  withdraw- 
ing their  services  from  the  General 
Medical  Services  dispensing  scheme.  This 
follows  the  unanimous  rejection  last  week 
by  the  Irish  Pharmaceutical  Union's 
National  Executive  of  the  latest  offer  from 
Mr  Brendan  Corish,  the  Minister  for 
Health.  On  Tuesday  it  was  announced 
that  Mr  Corish  had  instructed  health 
boards  to  set  up  public  pharmacies  staffed 
with  full-time  permanent  pharmacists,  as 
a  matter  of  urgency,  and  that,  in  the 
meantime,  GMS  patients  will  receive 
refunds  for  prescriptions  dispensed. 

Prior  to  the  Executive's  meeting  the 
Minister  had  offered  a  35p  dispensing  fee 
and  6p  allowance  per  prescription,  whereas 
the  independent  Review  Body  set  up  three 
months  ago  had  recommended  a  45p  fee 
and  7p  allowance.  (C&D,  July  26,  pi 09). 
He  also  offered  half  of  the  retrospection 
recommended  by  the  Body,  but  made  no 
recommendation  on  late  tees,  large  volume 
prescribing,  extemporaneous  prescriptions 
and  contract  limitation. 

Mr  G.  Ledwith,  the  Union's  secretary 
general,  has  notified  the  Union's  decision 
to  the  Minister  and  also  notified  the  chief 
executive  officers  of  the  regional  health 
boards  that  pharmacists  would  cease  to 
dispense  GMS  prescriptions  from  the  end 
of  contract  hours  on  August  7.  (With- 
drawal notices  were  signed  by  almost  all 
the  GMS  contractors  in  January,  for  ex- 
piration in  April,  but  the  withdrawal  was 
temporarily  set  aside  when  the  Review 
Body  was  set  up).  The  Union  has  stressed 
that  pharmacists  would  continue  to  dis- 
pense for  those  eligible  for  the  GMS 
service,  but  only  on  the  same  payment 
basis  as  for  private  patients. 

Month's  supply  precaution 

The  Minister,  in  a  statement  issued  after 
the  Executive's  decision,  called  on  GMS 
patients  to  obtain  a  month's  supply  of 
medicines  before  the  pharmacists'  with- 
drawal takes  effect.  He  stated  that  any  fee 
in  excess  of  41p  would  be  out  of  line 
with  national  pay  increases  and  therefore 
could  not  be  paid  without  seriously  con- 
travening the  Government's  policy  in 
relation  to  incomes  generally:  "I  regret 
that  they  appear  to  be  seeking  special 
treatment,  particularly  since  they  cannot 
be  described  as  being  among  the  lower 
paid  members  of  our  society."  Mr  Corish 
also  complained  of  the  short  notice  of  the 
withdrawal. 

Mr  Ledwith  told  C&D  on  Tuesday  that 
the  Union  had  support  from  hospital 
pharmacists — both  members  of  the  Union 
and  members  of  the  Hospital  Pharmacists 
Association — as  well  as  from  the  medical 
and  nursing  bodies.  The  Union  took 
exception  to  Mr  Corish's  call  for  patients 
to  stock  up  on  medicines  and  it  had  in  the 
past  pointed  out  the  dangers  of  such  stock- 


piling. Advertisements  were  to  be  placed 
in  daily  newspapers  on  Thursday  setting 
out  the  pharmacists'  case. 

After  the  "State  pharmacies"  announce- 
ment, Mr  Ledwith  told  C&D  that  the  plan 
would  cost  more  than  settling  with  the 
Union — some  300  two-man  pharmacies 
would  be  required.  The  Minister's  state- 
ment was  "mischievous" — he  was  attempt- 
ing to  split  (he  Union's  membership  by 
stating  that  the  41p  fee  was  still  open  to 
those  who  wished  to  remain  in  the  GMS. 
The  Union  were  already  holding  a  series 
of  mass  meetings  throughout  the  country, 
and  the  Executive  would  probably  meet 
shortly. 

MP  protests  at  EEC  'ban' 
on  home-made  wines 

Mr  Tom  Torney  MP,  chairman  of  the 
Labour  group  of  MPs  on  Food  and 
Agriculture,  said  this  week  he  would 
protest  to  the  Minister  of  Agriculture 
about    EEC    proposals    which,    he  says, 


Sotheby's  last  pottery  sale  of  the  season 
took  place  on  July  29.  Entitled  "European 
ceramics",  the  morning  session  was  de- 
voted to  English  pottery.  Two  English 
delft  jars,  both  with  spout  and  handle, 
lot  32  O.  Lillior  and  lot  33  S.  Violar, 
made  £140  and  £120  respectively. 

In  the  afternoon  the  most  spectacular 
piece  was  the  large  two  handled  drug  jar 
decorated  in  dark  blue,  green,  orange  and 
yellow  with  a  half-length  portrait  of  a 
man.  Although  catalogued  as  16th  century 
Deruta  it  was  described  at  the  auction  as 
Faenza.  Even  though  restored,  it  sold  for 
£1,000  (Holgar). 

The  remaining  dozen  drug  jars,  which 
were  all  either  Italian  or  Sicilian,  fetched 
good  prices.  An  18th  century  north  Italian 
drug  bottle,  lot  215,  Aqua  D.Fiori  Di 
Tiglia  (water  of  lime  (lowers)  sold  for 
£300.  Two  Venetian  drug  jars  of  dumb- 
bell ssape  decorated  with  leaf  scrolls  in 
blue  on  a  berettino  ground  (lots  216  and 
223)  realised  £180  and  £220  respectively 
(Holgar). 

An  attractive  Savona  ointment  jar, 
lettered  Ung  Pectorale  between  borders 
of  yellow  and  manganese  animals,  fetched 
£180  (lot  231). 

Lot  233  consisted  of  a  Ligurian  drug 
jar  inscribed  Terra  Sigilata  between 
borders  of  birds  and  animals  and,  together 
with  another  jar,  Laudano,  sold  for  £200. 
Terra  Sigilata  was  the  sacred  sealed  earth 
from  the  Island  of  Lemnos  which  enjoyed 
a  great  reputation  in  early  times. 


would  ban  wine  enthusiasts  from  making 
their  own  drinks.  Mr  Torney,  a  member 
or  the  Parliamentary  Liaison  Committee 
on  the  wine  and  spirit  industry,  calls  the 
proposals  "intolerable  interference  by 
incompetent  bureaucrats." 

A  spokesman  for  the  Department  of 
Agriculture  told  C&D  that  proposals  first 
discussed  last  November  would  have 
prohibited  the  alcoholic  fermentation  of 
musts  except  by  derrogation,  but  the 
proposals  had  been  modified  in  the  light 
of  UK  representations.  The  modified  pro- 
posals are  to  be  discussed  by  the  Council 
of  Ministers  on  September  9.  The  spokes- 
man added  that  the  Department  had  given 
an  assurance  that  they  would  do  every- 
thing possible  to  safeguard  the  position 
of  the  British  wine  industry  at  the  meeting, 
and  the  terms  of  the  agreement  would 
apply  to  the  production  of  home-made 
wines. 

High  cost  of  slimming  drugs 
emphasised  to  doctors 

The  Department  of  Health  has  issued  a 
leaflet  to  draw  the  attention  of  doctors  to 
the  high  cost  of  prescribing  appetite  sup- 
pressant drugs — in  1973,  such  drugs  cost 
the  NHS  £2,478,926. 

The  leaflet  lists  1 1  drugs  used  in  treating 
obesity  and  makes  special  mention  that 
one  new  drug,  Teronac,  costs  £2  88  for 
one  month's  treatment.  It  also  quotes  the 
British  National  Formulary:  "Appetite 
suppressant  drugs  have  little  place  in  the 
management  of  the  obese  patient.  There 
is  no  substitute  for  willpower." 


A  small  Italian  albarello  inscribed  in 
manganese  Exr  Juniperi  between  bands  of 
leaf  scrolls  in  blue,  lot  235,  sold  for  £120. 

Sicilian  drug  jars  of  no  particular  merit 
made  astonishingly  high  prices;  lot  218,  a 
Palermo  jar,  £340,  lot  230  described  as 
Trapani,  £380,  and  a  large  Sicilian  jar 
with  portrait  panels,  £110. 


The  restored  Faenza  jar 


16th  century  Faenza  drug  jar  sold  for  £1,000  at  Sotheby's 
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Over  200  reports  of  defects 
in  medicines  during  1974 


A  total  of  230  reports  of  defects  in 
medicines  was  received  last  year  by  the 
Defect  Report  Centre  within  the  Medicines 
Division  of  the  Department  of  Health. 
This  total — nearly  20  per  cent  more  than 
the  1973  total  of  192— is  given  in  a  memor- 
andum from  the  Medicines  Division  pub- 
lished last  week  in  the  joint  annual  reports 
of  the  Medicines  Commission,  Committee 
on  Safety  of  Medicines,  Veterinary  Pro- 
ducts Committee  and  British  Pharm- 
acopoeia Commission.  (HM  Stationery 
Office,  Commons  Paper  442,  £0  95). 

About  93  per  cent  of  the  report  came 
from  hospitals.  On  investigation,  47 
reports  were  unsubstantiated,  and  69  of 
the  remainder  related  to  defects  in  intra- 
venous or  peritoneal  dialysis  fluids.  In  65 
cases  it  was  considered  necessary  to  have 
samples  analysed  and  19  samples  failed. 
Warnings  were  issued  to  regional  health 
authorities  in  eight  cases,  and  a  full  recall 
carried  out  in  four  cases. 

The  reported  defects  were: 

□  Labelling  faults  and/or  mix-ups:  43 
reports,  35  substantiated; 

□  Wrong  volume  or  content,  coating 
defective,  discolouration,  etc:  44  reports, 
35  substantiated; 

□  Particulate  matter  of  various  types:  43 
reports,  35  substantiated; 

□  Microbial  contamination,  moulds,  etc, 
— all  types  of  liquid  preparations:  49 
reports,  47  substantiated; 

□  Container  faults:  18  reports,  17  sub- 
stantiated; 

□  Others:  33  reports,  14  substantiated. 
Patients  were  involved  in  39  reports.  In 

four  cases  adverse  effects  on  patients  were 
attributed  to  defective  products. 

Inspectors'  visits 

The  division's  inspectors  made  a  total 
of  1,064  visits  during  the  year,  comprising 
105  first  time  UK  and  4  overseas  visits  to 
manufacturers;  572  follow-up  inspections 
to  manufacturers;  27  UK  and  14  overseas 
inspections  on  manufacturers  under  the 
Therapeutic  Substances  Act;  79  inspections 
on  wholesale  dealers;  120  on  hospital 
manufacturing  units  and  one  to  a  blood 
transfusion  unit  (in  anticipation  of 
standing  arrangements  whereby  health 
authorities'  activities  would  be  inspected 
on  the  same  basis  as  commercial  manu- 
facturers); 28  visits  on  suspected  infringe- 
ments and  114  for  advice  and  fact-finding, 

Analysis  of  "programme"  samples — 
specially  selected  products  which  are 
purchased  from  wholesalers  or  manu- 
facturers— showed  a  4  per  cent  failure 
rate  on  921  samples.  This  compares  with 
a  16  per  cent  failure  rate  for  1,429 
inspectors'  samples,  the  difference  being 
partly  explained  by  inspectors  sampling 
products  about  which  they  already  have 
some  suspicions. 

In  addition,  a  non-professional  official 


made  visits  to  five  hospitals  where  intra- 
venous fluid  production  exceeded  10,000 
bottles  a  year.  Two  of  29  samples  taken 
showed  unsatisfactory  results  on  analysis. 

The  division  also  initiated  a  compre- 
hensive review  of  existing  arrangements 
for  the  sampling  and  analysis  of  medicinal 
products  with  a  view  to  co-ordination  to 
make  the  best  use  of  resources.  The  review 
extends  to  the  work  done  by  regional 
health  authorities,  the  NHS  drug  testing 
scheme,  and  under  the  Food  and  Drugs 
Act. 

Other  points  from  the  Medicines  Divis- 
ion memorandum  include: 
□  Work  on  the  drafting  of  proposed 
regulations  for  the  labelling  of  medicinal 
products  was  completed,  and  the  draft 
regulations  were  circulated  to  the  pharma- 
ceutical industry,  professional  bodies  and 
consumer  interests  for  their  comments. 


Ten  million  more  prescriptions  were  dis- 
pensed by  chemist  and  appliance  contrac- 
tors in  England  during  1974,  and  the  cost 
of  providing  pharmaceutical  services  rose 
£40m  in  the  same  period. 

These  figures  are  given  in  the  Depart- 
ment of  Health's  annual  report  for  1974 
(HM  Stationery  Office,  Command  6150, 
£1  55).  The  report  records  that  some  274m 
prescriptions  were  dispensed  that  year, 
compared  to  264m  in  1973  and  256m  in 
1972.  The  total  cost  of  prescriptions  was 
about  £272m,  about  17  per  cent — £40m — 
higher  than  the  1973  total,  compared  to 
a  rise  of  about  £22m  (10  4  per  cent) 
between  1972  and  1973.  The  average  net 
ingredient  cost  per  prescription  in  1974 
was  73  2p — some  8  3p  or  15  5  per  cent 
higher  than  1973. 

About  60  per  cent  (165m)  of  the  pre- 
scriptions were  dispensed  without  charge 
to  the  patient,  compared  to  59  per  cent 
(154m)  in  1973  (the  figures  include  those 
dispensed  for  holders  of  prepayment 
certificates).  The  charges  on  the  remaining 
109m  prescriptions  amounted  to  £22  0m 
(£22  lm  from  110m  prescriptions  in  1973) 
and  £888,000  was  received  from  dispensing 
doctors.  Refunds  amounted  to  about 
£149,000  and  £666,000  was  received  from 
the  sale  of  prepayment  certificates. 

In  spite  of  the  increase  in  expenditure 
on  pharmaceutical  services,  charts  in  the 
report  show  that  as  a  proportion  of  the 
total  DHS  cost  it  is  dropping.  The  £226m 
spent  on  the  pharmaceutical  service  in  the 
financial  year  1972-73  was  8|  per  cent  of 
the  total,  the  £249m  in  1973-74  being  8| 
per  cent,  and  the  estimated  cost  for  1974-75 
— £307m  out  of  £3, 996m — expected  to  fall 
to  8  per  cent. 

Price   increases    on    ethical  medicines 


□  A  total  of  704  applications  for  product 
licences  was  received  in  1974,  and  329 
licences  were  granted  (many  relating  to 
applications  made  in  previous  years;.  Only 
a  small  proportion  of  the  applications  were 
for  new  chemical  substances.  By  the  end 
of  the  year  all  formal  documents  for  pro- 
duct licences  of  right  had  been  sent  out. 
A  total  of  138  applications  for  clinical 
trials  certificates  was  received  and  143 
certificates  issued,  with  106  applications 
still  awaiting  determination. 

□  More  than  3,300  applications  for 
changes  in  the  terms  of  product  licences 
or  clinical  trial  certificates  were  received 
— a  rise  of  about  40  per  cent  from  the 
1973  rate. 

□  During  the  year  62  applications  for 
manufacturers'  licences  for  human  and 
veterinary  medicines  were  received  in 
addition  to  a  number  of  changes  in  ap- 
plications already  made.  At  the  end  of  the 
year  there  were  475  licences  in  force,  with 
45  applications  to  be  determined. 

□  Some  85  applications  for  wholesale 
dealers'  licences  for  human  and  veterinary 
medicines  were  received  and  at  the  end  of 
the  year  there  were  338  licensed  whole- 
salers. A  total  of  72  cases,  including  some 
for  dealers  in  medicated  confectionery,, 
remained  to  be  determined.  Proposals  for 
an  order  relating  to  the  licensing  of  whole- 
sale dealers  of  products  on  general  sale 
were  prepared. 


agreed  under  the  Voluntary  Price  Regula- 
tion Scheme  were  estimated  to  have  a 
value  of  £20m  a  year.  The  report  records 
that  the  increases  were  made  necessary 
by  inflationary  pressures  on  the  manu- 
facturers and  are  thought  not  to  have 
materially  affected  the  overall  profitability 
earned  on  sales  of  medicines  to  the  NHS. 
The  report  adds:  "Profitability  declined 
quite  sharply  from  27  per  cent  in  1967  to 
18  per  cent  in  1970.  It  remained  fairly 
steady  at  that  level  until  1973,  when  it  was 
17  per  cent."  The  1974  figure  for  overall 
profitability  is  estimated  to  be  similar  to 
that  for  1973. 

Some  102  new  health  centres  were 
opened  in  1974,  bringing  the  total  number 
of  centres  used  by  some  3,000  doctors  at 
the  end  of  the  year  to  566.  A  further  99 
centres  were  still  under  construction. 

A  total  of  948  general  practice  pharm- 
acists attended  refresher  courses  organised 
by  the  Pharmaceutical  Society's  regional 
committees  and  the  schools  of  pharmacy 
in  England  during  1974  and  the  number  of 
such  courses  held  in  the  academic  year 
1973/74  was,  at  34,  10  more  than  the 
previous  year.  During  the  year,  a  survey 
of  the  regions  was  undertaken  to  identify 
particular  training  needs  and  to  find  out 
which  were  problem  areas  for  hospital 
pharmacists. 

Serious  shortages  of  dressings,  particu- 
larly X-ray  detectable  swabs,  occurred,  but 
the  manufacturers  co-operated  fullv  with 
the  Department  and  health  service  supply 
organisations,  and  a  total  breakdown  in 
supplies  was  avoided.  Requirements  for 
heparin  were  met  through  the  operation 
of  central  contracts  in  periods  of  particular 
difficulty  in  supply  because  of  a  world 
shortage  of  raw  materials. 


Prescription  costs  jump  £40m 
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LILIA  WHITE 

NEWS 

MASSIVE  PROMOTIONAL 
SUPPORT  ANNOUNCED ! 


Lilia-White  (Sales)  Ltd., 
outright  leaders  in  the  San- 
itary Protection  Market, 
have  just  announced  plans 
for  a  dramatic  pro- 
motional programme. 

"We  shall  maintain  our 
commanding  lead  in  this 
market",  says  General  Sales 
and  Marketing  Director  Jack 
Laming,  "and  in  doing  so  we 
shall  ensure  that  the  Trade 
benefit  from  the  even  bigger 
sales  and  profit  oppor- 
tunities. Our  consumers,  as 
always,  will  have  the  quality 
and  reassurance  that  the 
Lilia-White  name  implies, 
plus  real  value  for  money". 

The  aggressive  pro- 
gramme of  activity,  which  is 
detailed  in  the  following 
pages  consists  of  a  consumer 
and  trade  competition  on  Lil- 
lets,  and  money-off  next  pur- 
chase coupons  in  special 
packs  of  Lilia;  also  available 
shortly  in  special  packs  of 
Panty  Pads  (as  illustrated). 

There's  also  some  advance 
information  about  an 
exciting  trade  display  com- 
petition, offering  the  chance 
to  win  some  magnificent 
prizes  when  you  display  Dr. 
White's,  Lilia  and  Panty 
Pads. 


f 

*  * 

6>t  Panel 


SPOTLIGHT  ON  THE  WORLD 


OF  FASHION! 

'Lil-lets  sales  will  soar' 
—Forecast 


Sales  of  Lil-lets  have  been  growing 
steadily  over  the  past  5  years  —  and 
the  brand  now  has  over  34%  share  of 
the  Tampon  Market. 

To  give  sales  a  real  boost,  Lilia- 
White  are  mounting  a  major 
consumer  promotion  on  Lil-lets. 
Entitled  "World  of  Fashion",  the 
promotion   takes   the   form   of  a 


competition  and  is  featured  on  2 
million  packs  of  Lil-lets  20's. 

Research  indicated  that 
'Fashion'  and  'Holidays'  are  very 
high  up  on  the  list  of  interests  for  Lil- 
lets  users.  So  the  two  activities  have 
been  combined  to  form  an 
appealing  fashion  based 

competition  —  with  some  exciting 
holiday  prizes  for  the  winners! 


LIL-LETS  IN 
£5,000  PRIZES 
SENSATION! 

Over  £5,000  worth  of  prizes  are  to  be 
won  —  one  of  the  biggest  stakes  ever 
offered  in  a  competition  in  the 
Sanpro  Market. 

1st  Prize  is  a  magnificent  2  week 
holiday  for  two  in  Paris,  Rome  and 
New  York  —  plus  £1,000  to  spend  on 
a  fashion  spree. 

There  are  ten  2nd  prizes  of 
weekends  for  two  in  Paris,  plus  £100 
to  spend  (per  couple). 

And  50  further  prizes  of  £20 
fashion  vouchers. 


BIG  DISPLAY  OPPORTUNITIES  FOR  THE  TRADE 


For  maximum  effectiveness,  the  Lil-lets  "World  of 
Fashion"  promotion  will  be  supported  by  a  range  of 
colourful  but  practical  display  material. 


Shelf  Strip/Leaflet  holders 

A  special  shelf  strip  has  been  designed,  which  will 
attract  consumers  to  your  on-shelf  displays.  It  also 
contains  a  special  pocket  holding  extra  competition 
leaflets. 

"Shopper  Stopper" 

— And  that's  just  what  it  says!  —  Lilia-White  have  pro- 
duced a  shelf  card  which  draws  consumers'  attention  to 
the  promotion  —  a  real  shopper  stopper! 

Some  extra  tips 

Your  Lilia-White  representative  will  help  you  to  ensure 
that  you  make  the  most  of  the  display  opportunities. 

If  you  have  room,  why  not  put  up  a  travel  poster  of 
Rome,  Paris  or  New  York. 

REMEMBER- DISPLAY  SELLS! 


Latest... 

OVER  £7,000  WORTH  OF  PRIZES 
TO  BE  WON  IN  EXCLUSIVE 
TRADE  COMPETITIONS 


Lil-Lets  'Suit  Yourself1  Competition 
Rumour  Confirmed! 

£2,500  worth  of  prizes  to  be  won 

A  spokesman  for  the  company  just  could  not  deny  that  there  is 
to  be  a  Trade  Only  competition.  Entitled  "Suit  Yourself"  the 
competition  is  open  to  all  trade  purchasers  of  Lil-lets  —  and  the 
prizes  are  really  worth  winning. 

50  Prizes  in  total  of  £50  suits  (for  men)  or  £50 

fashion  vouchers  for  the  ladies! 
Altogether  —  £2,500  worth  of  clothes! 

Just  ask  your  Lilia-White  representative  for  an  entry  form. 
But  hurry  —  competition  closes  on  18th  October,  1975. 


AUSTIN  ALLEGRO  ESTATE -STAR  PRIZE 
IN  EXCITING  NEW  DISPLAY  COMPETITION 


And  of  course  Lilia-White  towel  brands 
haven't  been  left  out  either!  Preliminary 
details  of  a  Trade  Only  display  competition 
have  just  been  released.  To  qualify  for  entry 
simply  make  sure  you  stock  up  with  Dr. 
White's,  Lilia  and  Panty  Pads. 

Your  Lilia-White  Representative  will  soon 
be  giving  you  full  details  and  telling  you  how 
you  could  win  a  car  or  a  colour  television, 
or  a  stereo,  or  a  car  cassette  player  —  in  all 
over  £4,500  worth  of  prizes  to  be  won. 


IT  PAYS  TO  STOCK  AND  DISPLAY  LILIA-WHITE  PRODUCTS! 


TOWEL  BRANDS  GO  FOR  GROWTH 


NEW  INFLATION-BEATING 
WAGE  ANNOUNCED 

Panty  Pads  —  Big  Savings  for  your 
Customers. 

Panty  Pads  is  the  fast  growing  Lilia-White  brand 
in  the  small  towel  sector  of  the  market.  Much  of 
this  success  is  due  to  the  heavy  advertising  and 
promotional  support  that  has  been  given  to  the 
brand,  and  also  because  it  is  the  only  loopless 
towel  available  in  two  sizes. 

More  women  and  girls  are  switching  to  Panty 
Pads  from  their  regular  brand!  You  cannot  afford 
to  miss  out  on  the  extra  sales  and  high  profit 
margins  that  Panty  Pads  offers. 

Now  —  with  the  clear  aims  of  attracting  even 
more  new  consumers,  Lilia-White  are  running  a 
programme  of  great  money  saving  offers  — 


Dr  Whites 

JL  CJL1  ILy  JL  CA\-*%3 

Super 


starting  with  the  already  successful  5  Free  Towels 
Offer  (special  packs  available  in  limited 
quantities).  This  will  be  followed  shortly  by 
flashed  packs  featuring  a  6p  coupon  against  the 
next  purchase  of  Panty  Pads. 

This  is  the  heaviest  promotional  programme 
ever  mounted  on  the  brand  and  is  designed  to 
make  Panty  Pads  number  one  in  the  loopless 
towel  market. 

Watch  out  for  more  news! 

Lilia  —  5p  Off  Next  Purchase. 

The  recent  introduction  of  many  new  products  in 
this  market  has  resulted  in  loss  of  sales  and 
share  for  some  brands.  But  that's  not  the  case 
with  Lilia,  the  number  two  brand  in  the  market, 
after  the  outright  leader  —  Dr.  White's. 

Lilia  has  always  been  regarded  as  one  of  the 
most  reliable  products  —  and  clearly  loyal  con- 
sumers can  find  no  acceptable  substitute. 

Therefore,  to  reward  regular  purchasers  of  Lilia 
—  and  to  attract  new  users,  a  money  off  next 
purchase  coupon  will  be  available. 

Again,  special  flashed  packs  of  Lilia  will  feature 
a  5p  off  next  purchase  coupon  —  and  Lilia, 
already  regarded  as  the  finest  value-for-money 
brand  —  will  be  even  better  value  than  ever  before! 


YOU  JUST  CAN'T  LOSE  — and  neither  can  your  customers 
—  when  you  stock  up  and  display  Panty  Pads  and  Lilia. 


They  obviously 
weren't  chosen  for  their 
good  looks,  charm  or  wit 

What  they 
did  have  was  Enterprise. 

When  Ron  Pryor  joined  John  Oliver  at 
Enterprise,  Sylvania  found  them  irresistible. 
They  alone  were  worthy  of  presenting 
the  world  s  largest-selling, 
best-known  flash  bulb  to  the  U.K. 


SVLVANIA 


9  August  1975 

Topical  reflections 

BY  XRAYSER 


Consumption 

It  came  as  something  of  a  surprise  to  me  to  learn  of  the  large  consumption 
of  medicines  in  Italy  (p135).  Each  individual  patient  had  an  average  of 
17.61  prescriptions  in  1973,  varying  from  a  figure  as  high  as  22  in  large 
cities  to  11  on  the  Franco-Swiss  frontier.  By  contrast,  the  figure  in  this 
country  remains  at  between  5  and  6  a  year,  a  figure  which  has  remained 
constant  over  twenty-five  years,  though,  of  course,  frequency  should  be 
related  to  quantity. 

It  seems  a  pity  that  those  figures  were  not  known  when  medical  and 
political  spokesmen  here  said  that  we  were  becoming  a  nation  of  medicine 
swillers;  when  Ian  Macleod  referred  to  "medication  on  that  massive  scale;" 
when  the  same  politician  referred  to  the  "bad  national  habit  of 
medicine-taking",  and  another  Member  of  Parliament  spoke  of  "vast 
cataracts  of  mainly  useless  medicine."  Having  used  up  such  superlatives  in 
connection  with  our  intake,  it  is  fortunate  that  they  had  not  to  express  their 
feelings  on  the  subject  in  Italy. 

I  note  that  in  Italy  there  are  15,000  products  on  the  market  in  more  than 
36,000  presentations,  compared  with  our  modest  3,300  products  in  7,340 
product  forms.  Not,  I  hasten  to  say,  that  I  want  any  widening  of  the 
presentation  in  this  country.  Indeed,  it  could  be  considerably  reduced 
without  causing  difficulty  or  hardship,  for  I  have  yet  to  hear  any  justification 
for  producing  the  same  medicament  in  varying  multiples  of  strength  when, 
for  example,  50mg  dosage  may  be  procured  with  two  quite  small  tablets  of 
25mg  already  on  the  market.  Such  proliferation  seems  to  be  quite  needless, 
and  glib  representatives  have  failed  to  convince  me  otherwise. 
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John  Ferguson  moving 
to  New  Zealand 

Mr  John  Ferguson,  assistant  secretary, 
Pharmaceutical  Society,  has  been  appointed 
chief  executive  and  registrar  of  the 
Pharmaceutical  Society  of  New  Zealand. 
He  takes  up  his  duties  in  Wellington  on 
September  15. 

Mr  S.  R.  Axon,  BPharm,  MPS,  assistant 
secretary  of  the  Central  NHS  (Chemist 
Contractors)  Committee,  has  graduated 
a  Bachelor  of  Laws  at  the  University  of 
London.  Mr  Axon,  who  is  also  super- 
intendent of  the  Central  Checking  Bureau 
at  Mallinson  House,  joined  the  secretariat 
of  the  Central  Committee  in  1972  after 
experience  in  industrial  and  retail 
pharmacy. 

Mr  J.  J.  McMorrow,  MPSI,  has  retired 
from  his  position  as  Irish  manager  for 
Allen  &  Hanburys  Ltd  after  27  years  with 
the  company.  On  qualifying,  he  joined 
the  company  in  1948  as  a  medical  and 
pharmaceutical  representative,  and  he 
later  became  senior  representative  based 
in  Dublin.  He  was  appointed  Irish  manager 
in  1969  on  the  retirement  of  Mr  R.  J. 
Jeffers.  His  wife,  Mrs  Nell  McMorrow,  is 
also  a  pharmacist. 

Dr  James  R.  Parratt,  DSc,  BPbarm,  MSc, 
FPS,  FIBiol,  reader  in  the  Department  of 
Physiology  and  Pharmacology,  University 
of  Strathclyde,  has  been  appointed  to  a 
personal  professorship  in  recognition  of 
his  academic  distinction.  Educated  at 
London  University,  Dr  Parratt  lectured  in 
Nigeria  and  was  a  visiting  research 
fellow  in  the  Physiologisches  Instut  der 
Universitat,  Diisseldorf,  West  Germany, 
before  joining  the  University  of  Strath- 
clyde in  1967.  He  has  published  over  100 
papers  on  aspects  of  the  circulation  of 
blood  to  cardiac  muscle. 

Deaths 

Strudwick:  On  July  26,  Mr  James  Saint 
Augustine  Strudwick  MPS.  Mr  Strudwick 
qualified  in  1930. 


Society's  inspector  'acted 
as  agent  provocateur' 

A  mix  up  over  locum  arrangements  was 
blamed  by  a  Waterloo,  Lanes,  chemist 
when  he  appeared  at  Southport  Magist- 
rates' Court  on  a  charge  of  allowing  the 
sale  of  codeine  phosphate  tablets  while 
not  under  the  supervision  of  a  registered 
pharmacist.  He  was  Mr  D.  A.  Soloman, 
superintendent  pharmacist  and  managing 
director  of  David  Anthony  Ltd,  Crosby 
Road  North,  Waterloo,  who  was  fined 
£25  and  ordered  to  pay  £10  advocate's  fee. 

Mr  Soloman,  who  admitted  the  offence, 
criticised  the  Pharmaceutical  Society's 
inspector  who  brought  the  prosecution.  He 
said  he  had  acted  in  a  devious  way.  Mr 
Soloman  said  he  had  gone  abroad  urgently 
but  had  made  arrangements  for  locums  to 
cover.  Due  to  a  mix  up,  the  Saturday 
afternoon  had  remained  uncovered,  but 
there  was  no  question  of  trying  to  evade 
the  law. 

"On  the  first  Saturday  afternoon  I  was 
abroad  the  inspector  called,"  said  Mr 
Soloman.  "I  am  told  he  waited  five  or  six 
minutes  until  a  very  busy  time  and  then 
asked  a  junior  part-time  assistant,  a  Satur- 
day girl,  for  the  tablets  under  brand  name. 
Prior  to  that,  no  dispensing  had  been 
carried  out  that  afternoon,  and  no  breach 
would  have  taken  place  had  not  the 
inspector,  by  his  devious  methods,  caused 
the  offence  to  take  place." 

By  pouncing  on  a  young  junior,  he  was 


an  agent  provocateur,  claimed  Mr 
Soloman.  He  found  the  whole  incident 
totally  unethical  and  immoral.  Mr  P. 
Higginbottom,  who  prosecuted  for  the 
Pharmaceutical  Society,  replied  that  the 
Society  had  a  duty  to  carry  out  such  tests 
to  enforce  the  law. 


News  in  brief 

□  The  Medical  Research  Council  is 
sponsoring  a  trial  of  lithium  carbonate 
and  amitriptyline  to  see  how  effective  the 
drugs  are  in  preventing  bouts  of  depress- 
ion in  over  200  patients  in  six  UK  cities. 

□  During  May,  chemists  and  appliance 
suppliers  in  Northern  Ireland  dispensed 
some  966,932  NHS  prescriptions  (610.112 
forms)  at  a  total  cost  of  £1,285,975  (£133 
a  prescription). 

□  Patent  fees  are  to  go  up  again  from 
November  1.  The  fee  for  filing  an 
application  remains  at  £1  but  the  fee  for 
filing  a  complete  specification  goes  up  to 
£60.  Annual  renewal  fees  will  range  from 
£40  in  the  fifth  year  to  £108  in  the  16th 
year. 

□  Only  seven  of  over  2,000  entrants  in 
the  Family  Planning  Association's  "family 
planning  mother  of  the  year"  competition 
got  more  than  half  the  21  questions  on 
contraception  correct.  The  winner,  Mrs 
Kathryn  Snell,  suggested  "caring  is  sharing 
is  preparing  for  parenthood,"  as  a  possible 
new  slogan  for  the  FPA. 
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(MX*)  SALES  PLAN 

^  A  Range  of  Brand  Leaders  at  lower 
starting  prices -PLUS  attractive  discounts 

for  modest  quantities 


TAKE ADVANTAGE  OF  OUR  DOUBLE  BONUS  OFFERS  THIS  MONTH 


POLAROID 


CAMERAS  AND  FILMS 
We  can  offer  from  stock  under  our  DOUBLE  BONUS 
PLAN,  the  popular  range  of  Polaroid  cameras  and  films 

Stocks  include: 

SUPER  SWINGER  CAMERA 

Starting  Prices 


£4.04 


COLOUR 
SWINGER  2  CAMERA 


Starting 
Prices 


COLOUR  SWINGER  CAMERA 

Starting  Prices 

£9.91 


!f *    V 

—ii  ill  I  1 1   --"^  JM 


SUPER  COLOUR  SWINGER 
CAMERA 


Starting 
Prices 


£11.50 


108  POLAR- 


n<)  o O  107 ■  3000     f1  IE 
COLOR  2  FILIUIL^.OOb  &  W  FILM  £.  I.  ID 


Starting  Prices 
87  -  3000 
B  &  W  FILM 

Starting  Prices 


89p 


Starting  Prices 
88/2  POLAR- 
COLOR  FILM 

Starting  Prices 


£1.56 


SNAP  UP  THESE  NATIONALLY  ADVERTISED 

KODAK  FILMS 

UNDER  OUR  DOUBLE  BONUS  PLAN 

Stocks  include: 

C110-12  Film  CX127  Film 

C110-20  Film  C135-12  Film 

CX120  Film  C135-20  Film 

C126-12  Film  C135-36  Film 

C126-20  Film  KMA464P  Super  8mm  Film 

BY  TAKING  ADVANTAGE  OF  OUR  MODEST  QUANTITY 
TERMS,  DISCOUNTS  FOR  AN  ORDER  OF  ONLY  £50  CAN 
EQUATE  TO  7%  OFF  KODAK  BASIC  PRICE 

BRANDED  BEAUTY  AIDS  AND 
HAIRCARE  PRODUCTS 

A  few  examples  from  our  comprehensive  stocks: 

Starting  Prices  Starting  Prices 

Relaxa  Curler —  ~iAv%  Tweezers — 

Packsof6x7  #  ID  Cards  of  10 


Clip  on  Curler — 

Packs  of  6  x  7 

Kirbigrips — 

Packs  of  30  X  20 

Nail  Scissors — 

Cards  of  10 


71p 
71p 


Nail  Clippers- 
Cards  of  10 


65p 
£1.25 
79p 

nr  Ponytail  Bobbles — 
L  I.  J  U  Cards  of  12  U«jp 


"7<f  Nail  Files — 
LI. /I  Cards  of  10 


•  ALL  PRICES  LESS  GOOD  DISCOUNT  FOR 
MODEST  QUANTITIES 

•  SIMPLE  REGISTRATION  FORMALITIES  TO 
BONA-FIDE  TRADERS 

•  CONSTANT  IN-DEPOT  MONTHLY  PROMOTIONS 
WITH  GOOD  DISCOUNT  TERMS 


All  offers  subject  to  availability  and  exclude  VAT. 


GORTON 

Cornwall  St.,  Openshaw 

Nr.  Manchester 

Tel:  061-223  7733 

ROCHDALE 

Royle  Barn  Rd,  Castleton 

Tel:  29  33139 

CHEADLE  HEATH 

Stockport  Rd..  Cheadle  Heath 

Stockport.  Tel:  061-480  7257 


NORTHWICH  (selective  items  only) 

Manchester  Rd. 

Tel:  0606  3221 

BRADFORD 

Cemetery  Rd., 

Tel:  0274  41205 

HULL  (selective  items  only) 

National  Ave..  Ind. 

Est.,  Harpings  Rd. 

Tel:  0482  41087 


YORK 

Huntington  Rd. 

Tel:  0904  51 943 

BATLEY 

Grange  Rd. 

Tel:  0924  476993 

HARROGATE 

Ripon  Rd.,  Tel:  0423  64090 

SCARBOROUGH 

Cayton  Low  Rd  ,  Eastfield 

Tel:  0723  882500 


•  VALUE  CENTRE 

L  :  J 
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Griptight  Soothers 
The  safest  profit  you've  ever  made! 


You  only  have  to  look  at  the  unique  world-patented 
design  of  these  soothers  to  know  they're  something 
entirely  different.  We  call  it  nursery  safe. They  are 
boilable  for  hygiene  and  ultra-strong  for  safety. 

The  result  of  three  years  specialist 
research  by  Lewis  Woolf  scientists 
and  technicians,  they  set  standards 
which  more  than  meet  all  known 
international  regulations  aimed 
at  setting  new  health  and 
safety  standards. 

Just  look  at  this. 

Flexi-Ring  Safety  Soothers: 
Retailer's  profit  margin  excluding     I  / 
VAT:  40%. 

So  you're  on  safe  ground 
when  you  order  the  new  Griptight 
Soothers. 

And  we're  pleased  to  announce  that 
due  to  increased  capacity  at  our  new  factory  you  can 
confidently  place  your  order  now  for  certain  delivery. 


The  Griptight  Safety  Range— Available  in  a 
big  choice  of  bright,  colourful  packaging. 
Flexi-Ring  Safety  Soother  Individual  blister  packs,  2  dozen 
on  display  cards  or  3  dozen  in  display  boxes. 
Hushmaster  All  Rubber  Safety  Soother  Individual  blister 
packs  or  1  dozen  on  display  cards. 

Orthodontic  Safety  Soother  Individual  blister  packs. 
hx  The  Griptight  Flexi-Ring  Rattle  Soother  in  individual 
header  cards  or  blister  packs. 

Of  course,  now  that  we  are  clearing  the  supply 
|    backlog  Griptight's  traditional  polystyrene  soothers 
j   with  cherry  and  olive  teats  are  freely  available. 
!    The  usual  excellent  discounts  apply. 


Griptight 

Profit  with  safety. 


^tKKr    Don't  forget  the  othei  fast  sellers  from 
Lewis  Woolf  Griptight:  Freflo  bottles  and  teats,  Super  Sof'down 
and  Sof'down  throw-away  nappies;  and  Sof'down  tiepants. 
Order  now  from  your  usual  Wholesaler. 


Lewis  Woolf  Griptight  Ltd.,  Home  Sales  Department,  1 44  Oakf ield  Road,  Selly  Oak,  Birmingham  B29  7EE. 
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Eraldin  tablets  to  be  hospitals  only 

From  October  1,  Eraldin  tablets  will  be 
available  only  to  hospitals  but  the  10mg 
in  5ml  ampoules  will  remain  generally 
available. 

After  reviewing  evidence  of  adverse 
reactions  associated  with  the  drug,  Imperial 
Chemical  Industries  Ltd,  pharmaceutical 
division,  Alderley  House,  Alderley  Park, 
Macclesfield,  Ches,  have  concluded  that 
use  of  the  tablet  formulation  must  be 
restricted  to  short  term  treatment  of 
certain  cardiac  dysrhythmias,  in  particular 
those  following  myocardial  infarction. 

While  patients  are  being  transferred  to 
alternative  treatment,  Eraldin  tablets  will 
remain  generally  available  until  the  end 
of  September.  In  a  letter  to  doctors,  ICI 
Ltd  recommend  Inderal  as  an  alternative, 
one  40mg  tablet  being  equivalent  to  one 
lOOmg  tablets  of  Eraldin. 

Digoxin  tablets 

Wilcox  Laboratories  Ltd  state  that  the 
digoxin  tablets  manufactured  by  Labora- 
toire  Nativelle  and  supplied  by  Wilcox 
Laboratories  Ltd,  Castleham  Road,  St 
Leonards  on  Sea,  East  Sussex,  will  conform 
to  the  new  standards  as  required  by  the 
Department  of  Health  on  October  1.  The 
tablets  available  will  be  0  25mg  marketed 
under  the  brand  name  Diganox  which  is  a 
white  scored  tablet  with  "LN"  marked  on 
the  score.  Wilcox  Laboratories  Ltd  also 
hope  to  manufacture  a  plain  white  tablet 
also  of  0  25mg  for  any  other  suppliers 
who  may  require  them.  A  printer's  error 
(C&D,  July  26,  pl05)  wrongly  stated  this 
tablet  would  be  9  25mg. 

Approved  Prescription  Services  Ltd, 
Whitcliffe  Road,  Cleckheaton,  West  York- 
shire, announce  that  they  too  have  received 
authority  to  manufacture  the  new  digoxin 
tablets,  and  they  will  make  them  available 
to  pharmacists  in  time  to  meet  prescrip- 
tions on  October  1. 

Capsule  distribution  extended 

Three  products  from  H.  N.  Norton  &  Co 
Ltd,  Shawbridge  Street,  Glasgow  G43 
1QQ,  are  now  available  to  retail 
pharmacies,  having  previously  been  avail- 
able only  to  hospitals.  They  are  sodium 
bicarbonate  capsules  500mg,  sodium 
chloride  capsules  500mg,  potassium  bicar- 
bonate capsules  500mg  (all  1,000,  £12  40 
trade).  Distributors  are  Vestric  Ltd,  Chapel 
Street,  Runcorn,  Ches. 

Tryptizol  75  correction 

The  name  of  the  slow-release  capsule 
formulation  of  amitriptyline  hydrochloride 
75mg  introduced  by  Merck  Sharp  & 
Dohme  Ltd  is  Tryptizol  75  and  not  as 
stated  in  a  printer's  error  (July  26,  pi 37). 

Catheters  and  surgeons'  gloves 

J.  G.  Franklin  &  Sons,  PO  box  11,  High 
Wycombe,   Bucks  HP  12   3TD,  say  that 


Puritee  low-allergy  surgeons'  gloves  and 
the  full  range  of  Simplastic  foley  catheters 
are  available  once  again. 

Boutique  in  green  and  yellow 

A  new  colour  combination  for  Kleenex 
Boutique  tissues — mint  green  and  yellow — 
has  been  launched  by  Kimberly-Clark  Ltd, 
Larkfield,  Maidstone,  Kent.  At  the  same 
time,  all  colours  of  Boutique  are  being 
backed  by  a  lOp  coupon  redeemable 
against  the  Pond's  range  of  skin  creams, 
cold  and  lemon  cold  cream,  light 
moisturiser,  dry  skin  cream,  vanishing 
cream  and  foundation  cream.  The  offer 
applies  to  all  sizes  except  16cc.  The  new 
green  and  yellow  tissue  combined  reflects 
"changing  consumer  tastes  in  fashion 
colours"  say  the  makers  and  replaces  the 
previous  coffee  and  gold. 

Other  colours  in  the  range,  violet  and 
blue,  pink  and  lilac,  remain  unchanged. 
Packaging  for  the  new  colour  combination 
will  be  in  the  cube-shaped  pack  with 
marble  patterned  finish  that  typifies  the 
range.  The  makers  anticipate  that  the 
addition  of  a  green  tissue  will  "consider- 
ably broaden  the  market  for  Kleenex 
Boutique". 

Luxury  notepaper  offer  from  Bristows 

An  on-pack  promotion  in  support  of 
Bristows  shampoo  and  designed  also  to 
encourage  further  consumer  trial  and 
repeat  purchase  for  the  recently  launched 
New  Bristows  hairspray,  has  been  an- 
nounced by  Beecham  Proprietaries,  Bee- 
cham  House,  Brentford,  Middlesex. 

The  offer  is  of  a  dark  brown  leather- 
effect  wallet  containing  30  sheets  of  high 
quality  notepaper  and  15  matching 
envelopes,  in  orange  pink  or  green.  Price 
to  the  consumer  is  £0  55  plus  proof  of 
purchase  from  either  a  Bristows  shampoo 
or  hairspray. 

Sponge  makers  join  forces 

Meyer  &  Myer  Group,  110  Weston  Street, 
London  SE1  3QB,  manufacturers  of  the 
Frina  Foam  range  of  synthetic  sponges, 
have  taken  over  sales  responsibilty  for 
svnthetic  sponges  made  by  Kay-Metzeler. 
At  the  same  time,  the  two  companies  are 
pooling  their  manufacturing  resources,  and 
Frina  sponges  will  be  produced  in  two 
new  factory  locations  by  September.  Kay- 
Metzeler  are  said  to  be  one  of  Britain's 
largest  manufacturers  of  flexible  foam  in 
bulk. 


For  their  August  promotion,  Polaroid 
are  recommending  dealers  clear  their 
shelves,  by  running  a  "summer  sale".  This 
would  help  prepare  for  new  autumn  and 
Christmas  stocks,  and  the  company  has 
prepared  local  newspaper  advertisement 
layouts  through  which  dealers  can  offer 
Super  Swinger,  Colorpack  and  Colour 
Swinger  cameras  at  £2  under  their  normal 
selling  prices.  Dealers  proposing  to  run 
the  promotion  can  expect  Polaroid  to 
contribute  free  films  to  offset  advertising 
costs — 10  type  88  Polarcolor  2  films  for 
an  8in  double  column  advertisement — 
when  they  submit  a  tearsheet  of  their 
newspaper  advertisement.  The  company 
also  promise  to  reimburse  the  stockist 
with  one  free  pack  of  type  88  Polacolor 
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Bedtime  story  promotion 

A  bedtime  story  competition  will  be 
featured  on  family  sized  Farley's  rusks 
packs  from  mid-August.  The  competition 
has  been  designed  to  support  the  increas- 
ing trend  towards  family  pack  buying  say 
Glaxo-Farley  Foods  Ltd,  Plymouth  PL3 
5UA. 

Eight  original  bedtime  stories  will  be 
illustrated  on  the  pack  and  consumers  are 
invited  to  submit  their  own  original  and 
imaginative  bedtime  story  of  not  more 
than  500  words.  The  best  entry  will  receive 
a  cash  prize  of  £1,000  and  ten  runners-up 
will  receive  book  tokens  to  the  value  of 
£10  each. 

The  promotion  will  be  supported  by 
illustrated  pack  crowners,  shelf  strips  and 
dual  purpose  sales  presenters.  There  will 
also  be  a  national  television  campaign 
featuring  a  30-second  commercial  based 
on  the  theme  "Watch  them  grow  up  on 
Farley's". 

Andrews  television  advertising 

Sterling  Health  Products,  Surbiton,  Surrey 
KT6  4PH  are  currently  running  a  tele- 
vision campaign  for  Andrews  Liver  Salt  in 
the  Southern  and  Tyne  Tees  television 
areas.  The  campaign  runs  for  four  weeks. 
The  advertising  features  the  30-second 
commercial,  "He  did,  she  didn't",  which 
humorously  compares  the  early  morning 
effects  of  taking  or  not  taking  Andrews 
Liver  Salt. 

continued  on  p186 


film  for  the  registration  card  of  each 
camera  sold  through  the  promotion. 

Extra  discount  is  being  offered  this 
month  by  Polaroid  for  specific  orders  for 
some  products.  To  promote  sales  of  126 
and  128  development  timers,  the  company 
is  offering  an  extra  10  per  cent  discount 
on  orders  of  10  or  more.  An  order  of  five 
or  more  of  the  special  three-item  acces- 
sory packs — containing  cable  release,  self- 
timer  and  tripod  adaptor— for  Polaroid 
300  series  folding  pack  cameras  also 
qualifies  for  an  extra  10  per  cent  discount. 
Model  380  carrying  case,  suitable  for  all 
Colorpack  and  Super  Swinger  cameras,  can 
also  be  ordered  in  quantities  of  10  to  earn 
the  42£  per  cent  discount  usually  reserved 
for  orders  of  50  units. 


'Summer  sale'  promotion  from  Polaroid 
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BBC  photo  contest 

BBC  television  are  organising  a  photo- 
graphic competition  in  association  with 
five  regional  newspapers  in  Southampton, 
Brighton,  Reading,  Weymouth  and  Bourne- 
mouth. 

The  contest  runs  until  September  27  and, 
apart  from  local  prizes,  competitors  will 
have  an  opportunity  of  winning  major 
prizes  provided  by  Alitalia,  Olympus, 
Philips,  Polaroid  and  Kodak. 

Restoria  on  television 

The  biggest-ever  advertising  campaign  for 
Restoria  has  been  launched  by  Ward 
Laboratories  (UK)  Ltd,  50  Upper  Brook 
Street,  London  W1Y  2AE.  The  £100,000 
television  campaign  is  currently  showing 
in  the  London,  Midland,  Southern,  Anglia 
and  Ulster  television  areas.  Further  bursts 
are  planned.  Ward  Laboratories  are  con- 
tinuing their  Press  campaign  featuring 
spaces  in  northern  and  regional  editions 
of  the  Daily  Mirror,  Sun,  Daily  Express, 
Daily  Record,  Sunday  People,  News  of 
the  World  and  Weekly  News. 

Local  boost  for  Maxi-dri 

Following  encouraging  sales  trends  in 
Scotland  and  the  Harlech  television  area 
for  Kleenex  Maxi-dri  towels,  Kimberly- 
Clark  Ltd,  Larkfield,  near  Maidstone, 
Kent,  are  currently  giving  extra  advertis- 
ing support  in  these  areas.  It  features  a 
new  30-second  colour  commercial  on  a 
"rescue  roll"  theme,  demonstrating  the 
product's  ability  to  absorb  grease  and 
mop-up  spills. 

Flies  in  for  race 

Nick  Cripps,  powerboat  driver  for  Yardley 
of   London    Ltd,   33    Old    Bond  Street, 


Mr  D.  Elwell-Smith,  winner  of  the  St  John 
Horsfall  Trophy  Race  sponsored  by 
Monsieur  Houbigant  recently  at 
Silverstone,  is  seated  in  his  1934  Aston 
Martin  International — sipping  Champagne 
from  the  trophy  which  was  presented  to 
him  by  Mr  M.  Williams  (left)  managing 
director  Houbigant  Ltd. 


Display  outer  containing  12  assorted 
fragrances  of  the  new  range  of  'fruity' 
bubble  baths  (July  26,  p136).  The  bubble 
baths  retail  at  £0-27,  and  not  as 
previously  advised  by  Crookes-Anestan 
Ltd,  PO  box  94,  1  Thane  Road  West, 
Nottingham  NG2  3AA 


London  Wl,  will  be  racing  at  Fairford, 
Gloucs,  in  the  Champion  of  Champions 
on  Sunday,  August  10.  This  will  be  his 
third  race — he  raced  in  the  1st  Grand  Prix 
on  August  3,  in  Rotterdam;  made  a  "flying 
visit"  to  Ireland  for  the  All  Ireland  Inter- 
national, August  9,  then  returns  to 
Gloucestershire  for  the  race  the  next  day. 

Manufacturing  rights  acquired 

Benton  Beauty  Products  Ltd,  Naseby 
House,  49  Elwood  Street,  London  N5  1EE, 
have  acquired  the  manufacturing  rights  for 
Simplex  hair  dye  and  Evanol  hair 
brighteners.  Production  has  recommenced, 
and  all  orders  will  be  dispatched  as  soon 
as  possible. 

Elnett  promotion 

A  promotional  campaign  is  planned  for 
Elnett  Satin  hairspray  during  August  and 
September  featuring  television  advertising 
and  a  lOp-off  voucher  offer  in  Radio 
Times.  Television  advertising  will  run  on 
all  stations  from  August  18  until  Sept- 
ember 14.  This  is  the  third  burst  of 
television  support  for  Elnett  this  year  and 
again  the  film,  made  in  France  for  L'Oreal, 
Golden  Limited,  18  Bruton  Street,  London 
Wl,  will  be  used. 

Beauty  on  the  golf  course 

At  the  Colgate  European  Women's  open 
golf  championship  which  opens  at  Sunning- 
dale,  Berks  on  Wednesday,  August  6, 
there  will  be  a  Helena  Rubinstein  beauty 
bureau.  Open  from  11  am  to  5  pm 
throughout  the  tournament  a  team  of 
beauty  consultants  from  Helena  Rubin- 
stein Ltd,  Central  Avenue,  East  Molesey, 
Surrey  KT8  ORB,  will  be  present  to  offer 
advice  on  skin  care,  make-up  and  mani- 
cures to  spectators. 


Ashe  products  on  4,000  mile  rally 

Two  of  Ashe  Laboratories'  products  will 
accompany  Mr  John  McDermott  when 
he  goes  on  the  Raid  Shah  Abbas,  a  motor 
bike  rally  starting  from  Paris  on  August 
1  and  finishing  at  the  Shah  Abbas  Hotel, 
Iran,  on  August  15.  Mr  McDermott,  the 
editor  of  Motor  Cyclist  Illustrated,  will 
be  carrying  supplies  of  Maws  toilet 
lanoline  cream  and  Simhealth's  chewable 
bonemeal  with  A  and  D  vitamin  tablets. 
He  hopes  to  exhibit  the  bike  and  the 
products  he  took  with  him  at  the  Motor 
Cycle  Mechanics  exhibition  at  Earl's 
Court  London  on  August  28 .  Ashe 
Laboratories  Ltd,  Kingston  Road,  Leather- 
head,  Surrey,  have  provided  him  with 
"stickers"  lor  his  motor  bike,  advertising 
their  products. 

Snap  Wrap  cling  film 

A  sampling  operation  of  100,000  young 
mothers  took  place  recently  by  Empress 
Products  to  introduce  Snappies'  Snap 
Wrap  (£0  32)  into  national  distribution  in 
chemist  outlets.  Empress  is  a  subsidiary 
of  Gillette  Industries  Ltd,  Great  West 
Road,  Isleworth,  Middlesex.  The  mothers 
received  manufacturers'  samples  and  leaf- 
lets in  hospitals,  nursing  homes  or  via 
their  midwives.  The  leaflets  stress  the 
hygienic  benefits  of  using  Snap  Wrap  in 
the  nursery.  In  addition  they  received  a 
7p-off  purchase  coupon  which  can  be 
redeemed  by  the  sampler  at  any  stockist. 

Numark  members  promotion 

Independent  Chemists  Marketing  Ltd, 
Mallinson  House,  321  Chase  Road, 
Southgate,  London  N14  6JN  will  be 
offering  their  members  seven  products  in 
their  August/September  promotion.  They 
are:  Sunsilk  hairspray;  Stowaway  frag- 
rance spray;  Midas  foam  bath;  Macleans 
toothpaste;  Camay  soap;  Head  and 
Shoulders  shampoo;  Babettes  disposable 
nappies,  pants,  and  nappy  liners.  Optional 
extras  will  include  Milk  of  Magnesia  and 
Germolene.  The  promotion  will  run  from 
August  26-September  6. 


on  TV 

next  week 

Ln — London;  M — Midland;  Lc — Lancashire; 
Y — Yorkshire;  Sc — Scotland;  WW — Wales  and 
West;  So — South;  NE — North-east;  A — Anglia; 
U— Ulster-  We— Westward;  B — Border; 
G — Grampian    E — Eireann;  CI — Channel  Islands 

Alka-Seltzer:  All  areas 

Andrews  Liver  Salt:  So,  NE 

Denclen:  M,  Lc,  NE 

Divi-Dent:  So,  Ln 

Immac:  All  except  E 

Lady  Grecian  2000:  All  except  U 

Mum:  All  areas 

Nivea  creme  and  liquid:  All  except  E 

Radox:  All  except  U,  E 

Restoria:  So,  A  U 

Rinstead  pastilles:  All  areas 

Supersoft  hairspray:  All  areas 

Super  Poli-Grip:  All  areas 

Tegrin:  Lc,  Sc,  G,  WW,  We,  So,  CI 


Now  there's  a  better  way 
to  fight  dandruf  f  - 
New  Anti-Dandruff  Brylcreem! 


It  contains  the  same  dandruff 
fighter  as  the  very  best  shampoos. But 
NEW  ANTI-DANDRUFF  BRYLCREEM,  is 
massaged  regularly  into  the  scalp,  and 
fights  dandruff,  non-stop. 

*  Successful  Scottish  test  market 
-increased  total  market  sales 
-Regular  Brylcreem  sales  unaffected. 

*  £300,000  National  IV.  support. 


Screen 

the  perfect  hairdressi 


Bryicree 

M  works  day  long  ^ 


WW. 


Brylcreem - 
regular  and  New 
Anti-Dandruff 


BEECHAM  PROPRIETARIES  BRENTEORD  MIDDLESEX 


-sell  through  faster. 
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New 
products 


Pregnancy  diagnosis 

Early  pregnancy  test 

The  new  early  pregnancy  test  (C&D, 
June  14,  p793)  is  now  available  to  the 
public  through  pharmacists.  Pharmacy  & 
Professional  Services  Ltd,  who  already 
offer  the  standard  pregnancy  test  through 
pharmacies,  are  now  able  to  offer  the  new 
test,  under  the  name  Pregnosis.  To  dis- 
tinguish it  from  the  standard  pregnancy 
test,  they  refer  to  it  as  the  conception  test. 

It  is  a  radio-immune  assay,  which  can 
detect  a  pregnancy  only  10  days  after 
conception.  Being  more  sensitive  than  the 
standard  test,  the  new  test  enables  much 
lower  levels  of  human  chorionic  gonado- 
trophs to  be  detected  in  the  urine  of 
pregnant  women.  Previously  these  levels 
were  not  high  enough  to  be  measured 
accurately  until  about  six  weeks  after 
conception.  With  Pregnosis  a  positive  result 
found  earlier  than  10  days  after  conception 
is  said  to  be  reliable,  but  a  negative  result 
reached  so  early  cannot  be  relied  upon. 
At  14  days  after  conception  a  result  either 
way  is  stated  to  be  almost  100  per  cent 
accurate. 

The  recommended  cost  to  the  public  is 
£5,  on  which  pharmacists  are  given  a  pro- 
fessional discount.  Containers  for  urine 
samples  and  approved  postal  packs  with 
appropriate  literature  are  available  from 
the  company  (Pharmacy  &  Professional 
Services  Ltd,  188  Brent  Crescent,  London 
NW10). 


A  new  counter  unit  for  Lantex  anal 
tissues  has  been  introduced  by  Sterling 
Health  Products,  Surbiton,  Surrey  KT6 
4PH.  The  unit  holds  12  boxes  of  Lantex, 
each  containing  10  individually  wrapped 
tissues,  (£0-25). 


Cosmetics  and  toiletries 

Day-long  double 

Four  new  items  are  being  added  to  the 
Day-Long  antiperspirant  deodorant  range 
— 42cc  pink  roll-on  (£0  42),  a  28cc  pink 
roll-on  (£0  32i),  and  a  42cc  refill  (£0  36) 
in  both  blue  and  pink  variants.  In  contrast 
to  the  spicy  perfume  of  original  Day-Long 
the  new  pink  has  a  "sensual  flower-power 
perfume,"  say  Reckitt  Products.  The  sell-in 
is  timed  to  take  advantage  of  a  television 
campaign  during  the  summer  months 
(Reckitt  Products,  Reckitt  House,  Stone- 
ferry  Road,  Hull  HU8  8DD). 

Aqua  Manda  addition 

To  Goya's  Aqua  Manda  range  has  been 
added  a  roll-on  antiperspirant  deodorant 
(£0  40),  said  to  be  quick  drying  and  easy 
to  apply.  The  roll-on  is  packed  in  outers 
of  12  (Goya  Ltd,  161  New  Bond  Street, 
London  Wl). 


Resorption 


LOMUSOL  solution 

Manufacturer  Fisons  Ltd  pharmaceutical 
division,  Derby  Road,  Loughborough, 
Leics  LE11  0BB 

Description  Metered  dose  presentation  of 
clear  aqueous  solution  of  sodium  cromog- 
lycate  2  per  cent  w/v 

Indications  Prophylaxis  of  allergic  rhinitis 
(seasonal  and  perennial) 
Dosage  Adults  and  children:  one  metered 
dose  (approximately  26mg)  to  each  nos- 
tril six  times  daily.  Patient  should  main- 
tain regular  dosage,  as  distinct  from  using 
the  drug  intermittently  to  relieve  symp- 
toms 

Side  effects  Occasional  irritation  of  the 
nasal  mucosa  may  occur  during  the  first 
days 

Storage  In  a  cool  place,  protected  from 
direct  sunlight.  Contents  should  not  be 
kept  for  more  than  one  month  after  seal 
and  cap  have  been  removed 
Packs  2  X  95ml  bottles  (about  six  days 
treatment),  a  pump  and  a  plastic  case 
(£41 9,  trade) 
Issued  August  1975 
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Which?  looks  at  the  NHS, 
colour  films  and  soaps 

Spending  more  on  Ihe  NHS  would  not 
necessarily  keep  people  any  healthier,  says 
the  August  issue  of  Which? 

Since  1948,  the  money  spent  on  health 
and  the  number  of  doctors  and  nurses 
had  more  than  doubled  without  making 
the  nation  notably  more  healthy.  Which? 
thinks  the  service  may  have  its  priorities 
wrong:  "We  might  live  longer  if  we  were 
encouraged  to  live  healthier  lives  rather 
than  depending  on  expensive  treatment  to 
put  us  right  when  we're  ill." 

Consumers  could  help  the  NHS  operate 
more  efficiently  by  using  it  wisely :  "Try 
not  to  bother  your  doctor  with  minor 
complaints  ...  be  prepared  to  be  told 
that  you  don't  need  a  prescription  .  .  . 
look  after  your  own  health"  and  "try  to 
influence  your  local  health  services" 
through  Community  Health  Councils. 

The  report  complains  that  there  are 
big  differences  among  the  health  regions 
in  the  amount  of  money  spent  and  the 
facilities  provided.  A  person  living  in  the 
south  of  England  and  in  Wales  has  more 
money  spent  on  his  health — reflected  in 
more  general  practitioners  and  hospital 
doctors — than  someone  living  in  the  north 
of  England.  But,  compared  with  other 
countries,  "the  NHS  does  seem  to  give  us 
good  value  for  money." 

□  When  Which?  tested  colour  slide  films, 
only  five  in  the  25  to  100ASA  range  "did 
very  well"  in  both  performance  and  view- 
ing tests — Kodachrome  II,  X,  25,  and  64 
and  Ektachrome  X.  The  report  states  that 
if  cheaper  films  were  required,  some  per- 
formance would  have  to  be  sacrificed.  The 
very  cheapest  ones — Free  Film  Service  and 
Prinzcolor — did  "rather  badly"  in  the  tests 
but  a  viewing  panel  liked  the  slides  from 
Orwochrome  UT18.  Of  the  highspeed  films. 
High  Speed  Ektachrome  did  best,  and  the 
report  states  that  Ektachrome  X  "seems 
the  obvious  choice"  for  120  film.  The  tests 
were  done  using  Kodachrome  25  and  64 
bought  in  the  USA  and  before  the  new 
Agfacolor  CT21  was  available. 

□  A  report  on  soaps  showed  that 
although  prices  ranged  from  54p  to  over 
40p  per  lOOg  of  soap  the  more  expensive 
soaps  did  not  necessarily  last  longer  than 
cheaper  brands,  wash  the  skin  any  cleaner 
or  were  kinder  to  skin.  When  comparing 
cheap  own-brand  soaps  with  both  heavily 
advertised  and  high  price  categories,  two- 
thirds  of  the  test  users  picked  out  the  more 
expensive  soaps ;  but  when  asked  which 
of  the  soaps  they  preferred  on  their  skin, 
no  one  group  came  out  significantly  better 
than  the  rest. 

The  report  did  not  find  much  price 
difference  for  the  type  of  retail  outlet  but 
did  point  to  the  fact  that  supermarkets 
and  Boots  were  more  likely  to  sell  the 
larger,  more  economical  sizes  than  other 
chemists,  department  stores  or  small 
grocery  shops.  Department  stores  and 
chemists  sold  more  of  the  expensive  soaps 
than  other  shops. 

Soaps  featuring  "superfatting  agents" 
contained  only  minute  quantities  the  report 
said,  and  the  effects  on  the  skin  would 
be  neglible.  The  general  conclusion  was, 
find  the  cheapest  soap  that  suits  one's  skin. 
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wga  &  yew  more  , 

Qudeuriom  Bmf of camay 


fclilliilil 


WITH  V.  >  '  -USING 


we're  backing  the  introduction  with 

*  HEAVYWEIGHT  TV  ADVERTISING 

*  RECORD  PROMOTIONAL  SUPPORT 


REMEMBER. 


Camay  BEAUTY  SOAP  WITH  MOISTURISING 
CREAM  IS  BOUGHT  REGULARLY  BY  WOMEN 
WHO  CONSIDER  IT  AS  AN  ESSENTIAL  PART  OF 
THEIR  BEAUTY  ROUTINE. 

so  capitalise  on  Camay's  frequent  purchase 

CYCLE  AND  BUILD  YOUR  TOTAL  BUSINESS. 


■ 
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Tell  your  new  brewer  to 
try  this  for  size. 


TOM  CAXTON* 

BEST  BITTER  KIT 
k  makes  s  pints  in  10  days. 


Here's  Tom  Caxton's  best  incentive  yet  for 
first  time  brewers.  An  8-pint  kit  of  Best  Bitter 
or  Lager  for  only  42p* 

The  quality  is  as  good  as  our  bigger  kits. 
Same  basic  ingredients.  But  with  a  new  self- 
clearing  Brewing  Yeast  for  easier  brewing. 

Some  people  know  about  it  already. 
Others  will  see  it  in  a  big  advertising  campaign 
from  Autumn  right  through  Christmas 

•Recommended  price. 


promoting  this  and  other  Tom  Caxton  kits. 
In  main  circulation  papers  like  the  'Sun'  and 
'News  of  the  World! 

We  think  it's  a  product  tailor-made  for  the 
gift  season.  Tailor-made  to  give  you  bigger 
sales  and  bigger  profits.  That's  about  the 
size  of  it. 

Tom  Caxton 

Good  old-fashioned  beer  at  a  good  old-fashioned  price. 
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HOME  BREWING  AND  WINEMAKING 


A  buoyant  market 


by  Colin  Sanders,  Southampton  Homebrews  Ltd 


Last  year  180,000  pints  of  palatable  home- 
brewed beer  were  made  and  drunk — and 
goodness  knows  how  much  wine.  The 
recent  Budget,  with  its  swingeing  duty 
increase  on  wine  and  beer,  has  encouraged 
more  and  more  people  to  "have  a  go"  at 
making  their  own  home  brewed  wine  and 
beer.  A  vivid  illustration  of  the  enor- 
mous recent  impetus  is  in  the  turnover 
figures  for  my  own  company,  300  per 
cent  up  on  this  time  last  year. 

The  market,  then,  is  certainly  there. 
One  always  knows  of  somebody  who  is  a 
home  brewer,  and  the  subject  is  often 
mentioned  on  television  and  radio.  Fur- 
ther, national  advertising,  both  in  the 
Press  and  on  television,  is  used  by  the 
"giants"  in  the  home  brew  industry,  with 
consequent  "spin  off"  benefits  to  all 
stockists. 

Stock  needed 

Having  decided  to  attempt  to  capture 
some  of  this  market,  a  decision  must  be 
be  made  on  what  and  how  to  stock.  At 
this  point,  I  should  like  to  emphasise  that 
a  modicum  of  accurate  knowledge  about 
the  subject  is  worth  an  immense  amount 
in  sales  performance.  If  you  can  truly  say 
yes,  I  have  tried  such  and  such  a  kit,  and 
have  been  satisfied  with  the  result,  it 
does  give  the  potential  customer  con- 
siderable confidence  about  the  whole  sub- 
ject, which  is  something  completely  new 
and  possibly  bewildering  to  him. 

There  is  on  the  market  a  comprehensive 
range  of  attractive,  well-presented  and 
good  quality  kits  for  winemaking  and 
brewing,  some  of  which  have  been  avail- 
able for  10  or  more  years,  and  which  have 
built  up  a  strong  following  of  regular 
customers.  Examples  are  the  Unican 
range  of  grape  concentrates  for  wine- 
makers,  and  hopped  worts  for  brewing, 
and  the  Geordie  range  of  beer  kits  con- 
taining the  correct  amount  of  real  hops, 
malts,  yeast,  etc,  for  making  two  and  five 
gallons  of  beer  in  a  range  including  lager, 
bitter,  mild  and  stout.  Southern  Vinyards 
of  Brighton  have  earned  a  reputation  for 
top  quality  grape  concentrates  for  wine- 
making,  in  a  range  which  includes 
blended  grape  juices  to  make  wine  types 
such  as  Burgundy,  Bordeaux,  Reisling, 
Sherry,  Port,  etc,  in  one,  two  and  four 
gallon  batches.  Another  very  popular 
selection  of  grape  juices  comes  from 
Continental  Wine  Experts  of  Cawston, 
who  include  "country  style"  concentrates 
such  as  grape  and  bilberry,  grape  and 
strawberry.  I  therefore  suggest,  when  pre- 
paring an  initial  stocking  list,  a  range 
from  each  of  the  above  mentioned  manu- 
facturers be  included,  as  their  products 
are  all  good  sellers,  with  an  established 
repeat  demand. 

Having  selected  what  is  effectively  the 
ingredients     for     the     winemaker  and 


brewer,  consideration  should  be  given  to 
the  equipment  required.  For  winemaking, 
this  is  simple.  A  gallon  demi-john,  bored 
rubber  bung  to  fit,  and  an  airlock  com- 
prise the  fermentation  unit.  With  these 
three  items,  all  the  winemaker  now  needs 
is  a  sachet  of  yeast,  Campden  tablets,  and 
a  few  ounces  of  sugar  (there  are  some 
kits,  notably  the  CWE  Connoisseurs 
Choice  range,  that  need  no  sugar  at  all). 
Various  accessories  are  a  great  help  to 
ensuring  a  successful  brew,  including 
thermostatic  heaters  to  maintain  a  con- 
stant 70°  F,  wine  filters,  an  hydrometer 
(from  which  the  resulting  sweeteners, 
alcohol  content  and  bottling  point  can 
be  determined),  wine  corks,  capsules  and 
labels.  The  beginner  is  also  well  advised 
to  consult  a  book  such  as  "First  Steps  in 
Winemaking"  by  C.  Berry  (Amateur  Wine- 
maker  Ltd,  Andover,  Hants)  which  has 
now  sold  well  over  a  million  copies. 

Beermaking  also  needs  the  minimum  of 
equipment — a  suitable  high  quality  non 
toxic  fermentation  bin  of  between  2  and 
5|  gallons  capacity,  syphon  tube  and  some 
sort  of  storage  system,  such  as  a  2^  or  5| 
gallon  pressure  barrel  (these  now  enjoy 
tremendous  popularity — my  company  is 
now  selling  them  at  the  rate  of  about 
1,000  a  week). 

How  it's  done 

At  this  point,  a  brief  description  of  the 
winemaking  and  brewing  processes  may 
be  of  help.  I  am  assuming  the  customer 
has  purchased  a  kit,  rather  than  attempt- 
ing to  make  wine  from  berries,  flowers, 
etc.  Although  doing  so  is  popular  and 
successful,  the  maturing  time  is  somewhat 
lengthy,  1-2  years.  Further,  the  acqui- 
sition of  some  ingredients  from  the 
hedgerows,  vegetable  gardens,  etc  is  not 
of  great  benefit  to  the  retailer! 

Before  winemaking,  a  gallon  jar  is 
sterilised — one  method  is  to  use  three 
crushed  Campden  tablets  in  half  a  pint  of 
hot  water.  The  contents  of  the  can  are 
poured  into  the  jar  and  made  up  to  the 
shoulder  with  lukewarm  water,  adding 
sugar  if  necessary  according  to  the  manu- 
facturers' instructions.  The  yeast  is  added 
and  the  jar  shaken  well.  The  airlock,  to 
which  a  little  of  the  sterilising  solution 
has  been  added,  and  bung  are  then  fitted. 
Fermentation  will  commence  in  a  day  or 
two  and  will  be  vigorous  for  10-14  days. 

Once  the  frothing  has  died  down,  the 
jar  is  topped  up  to  the  neck  with  water 
and  fermentation  allowed  to  continue 
until  clearing  starts,  and  the  water  in  the 
airlock  ceases  to  "blip".  That  is  usually 
at  6-8  weeks,  after  which  time  the  wine 
will  begin  to  clear.  It  should  now  be 
syphoned  off  the  sediment  which  will  have 
formed,  into  another  sterilised  jar.  Two 
crushed  Campden  tablets  are  now  added 
and  the  jar  moved  to  a  cool  place.  Clear- 


A  typical  kit — from  Tom  Caxton 

ing  can  be  speeded  up  by  the  addition  of 
a  wine  finings,  such  as  Winecleer.  When 
clear,  it  can  now  be  bottled,  one  gallon  of 
wine  usually  occupying  six  standard  wine 
bottles.  Excluding  the  cost  of  equipment, 
the  cost  of  concentrate,  sugar  and  yeast 
will  have  enabled  wine  to  have  been  made 
for  between  20  and  30  pence  per  bottle, 
which  is  about  the  amount  of  extra  duty 
recently  imposed  by  the  Budget! 

For  beermaking  the  chosen  fermenta- 
tation  container  needs  to  have  about  i 
gallon  extra  capacity  over  and  above  the 
final  volume  of  beer  the  kit  will  make.  It 
is  sterilised  in  the  same  way  as  the  wine- 
makers  demi-john.  The  hopped  malt  is 
then  poured  in,  and  the  can  washed  out 
with  hot  water  to  extract  all  the  contents. 
The  volume  is  then  made  up  to  the  final 
capacity  after  having  added  the  requisite 
amount  of  sugar  (between  2  and  5  lbs, 
depending  on  the  kit  and  amount  of  beer 
to  be  made).  Sprinkle  the  yeast  on  the 
surface,  stir  well,  and  fit  the  lid.  Fermen- 
tation will  commence  in  a  few  hours,  and 
will  continue  for  4-8  days,  depending 
on  the  temperature.  When  the  beer  starts 
to  clear,  it  is  then  bottled  or  transferred 
to  a  pressure  barrel,  to  which  a  small 
amount  of  sugar  is  added  to  produce 
a  final  secondary  fermentation  which 
gives  the  beer  sparkle.  After  a  week  or 
two,  it  is  ready  to  be  consumed.  Ingred- 
ient costs,  including  sugar,  give  a  beer 
which  many  say  is  far  better  than  the 
commercial  counterpart,  and  which  will 
have  a  cost  between  4p  and  6p  per  pint. 

No  joke 

The  methods  and  descriptions  given  above 
are  of  course  condensed  and  simpli- 
fied, but  they  are  the  basic  principles, 
from  which  it  can  be  seen  that  that  pro- 
cess is  both  easy  and  quick.  The  resulting 
brews  bear  little  relation  to  the  sickly 
cordials  made  in  our  grandparents  time 
which  passed  as  "home  made  wine", 
although  even  today  those  who  do  not 
know  just  how  good  the  end  product  can 
be  still  tend  to  treat  the  whole  thing  as 
something  of  a  joke. 

The  homebrew  trade  is  worth  about 
£15  million  a  year,  and  has  one  of  the 
fastest  growth  rates  in  the  country.  The 
profit  margin  for  most  items  is  25-35  per 
cent,  and  a  suggested  initial  stocking  list, 
consisting  of  items  constantly  in  demand, 
would  cost  about  £300. 
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How  the  market  expands 


The  home  brewing  and  winemaking  market  does  seem  to  have  started  really  picking 
up  again  in  the  past  few  months,  undoubtedly  due  to  the  recent  Budget.  Apart  from 
the,  increase  in  duty  on  wines,  however,  other  factors  could  also  be  involved,  including 
the  easing  of  sugar  and  glass  carboy  supplies,  both  of  which  had  held  the  market 
back  until  fairly  recently. 

In  preparing  this  feature,  C&D  talked  to  a  number  of  companies  in  the  market  who, 
almost  without  exception,  were  confident  about  the  future.  It  was  felt  that  even 
the  current  economic  recession  would  produce  a  greater  demand  for  home  brewing 
and  winemaking  products,  with  people  looking  for  ways  of  cutting  their  expenditure 
as  well  as  rewarding  pastimes,  both  areas  where  home  brewing  scores. 

On  this  page  two  well-known  companies — Continental  Wine  Experts  and  Unican — 
each  give  their  views  on  the  current  state  of  the  market  and  the  way  it  is  expanding. 


More  try  winemaking  for 
the  first  time 

Continental  Wine  Experts  Ltd,  Cawston, 
near  Norwich,  said  to  be  Britain's  largest 
producer  of  home  winemaking  ingredients, 
report  a  significant  increase  in  demand  for 
their  products  since  last  April's  Budget 
raised  the  duty  on  commercially  produced 
wines. 

Within  a  very  short  time  of  the  increased 
duties  being  passed  on  to  the  public  by 
the  wine  trade,  CWE's  customers  were 
bringing  forward  orders  originally  intended 
for  delivery  later  this  year.  According  to 
CWE's  managing  director,  Mr  P.  S.  Engel- 
hard, the  market  for  the  Norfolk  com- 
pany's products  appears  to  have  been 
extended  by  a  significant  number  of  "first 
time"  winemakers.  The  newcomers  to 
winemaking  include  many  who  are  look- 
ing to  the  home  wine  sections  of  retail 
stores  to  provide  ingredients  for  wines  of 
equivalent  quality  to  those  available  from 
wine  merchants. 

In  practice,  says  Mr  Engelhard,  the  new 
winemakers  are  demanding  table  wine 
ingredients — particularly  those  with  recog- 
nisable brand  or  generic  names.  Judging 
by  demand,  CWE's  range  of  Connoisseur's 
Choice  grape  juice  compounds  is  proving 


popular  with  those  anxious  to  make  above 
average  table  wines  at  home. 

Introduced  last  year,  Connoisseur's 
Choice  compounds  are  based  on  high 
quality  imported  grape  juice  packed  under 
brand  names  reflecting  the  type  of  wine 
which  can  be  made  with  them.  The  suc- 
cess of  the  range,  which  currently  includes 
a  Riesling,  Chianti,  Moselle,  Claret  and 
Hock,  has  encouraged  CWE  to  extend  it 
and  a  Chablis  will  be  introduced  later  in 
the  year. 

CWE  are  confident  the  market  will  con- 
tinue to  expand.  Plans  are  in  an  advanced 
stage  at  Cawston  for  the  introduction  of 
a  new  range  of  winemaking  products 
designed  to  appeal  to  an  even  wider 
section  of  the  public. 

Budget  produces  25  per 
cent  increase  in  demand 

by  K.  Hockings,  Unican  Foods  Ltd 

The  additional  tax  imposed  on  all 
alcoholic  drinks  by  Denis  Healey, 
Chancellor  of  the  Exchequer,  in  his  recent 
budget,  has  given  the  home  brew  trade  a 
shot  in  the  arm.  The  market  undoubtably 
suffered  setbacks  last  year  mainly  due  to 
the  shortage  of  granulated  sugar,  and  from 
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the  sudden  and  dramatic  increase  in  sugar 
prices.  This  coupled  to  the  general  pro- 
blems of  cash  flow,  inflation  etc,  slowed 
almost  to  a  halt  a  market  which  had  been 
increasing  rapidly  for  a  number  of  years. 

Now,  according  to  the  majority  of 
manufacturers  of  home  wine  and  beer 
making  kits,  post  budget  sales  are  up 
some  25  per  cent  and  all  the  signs  point 
to  this  increase  being  maintained  and 
almost  certainly  improved  upon  during 
the  forthcoming  "busy  season"  of  August 
to  December.  This  upsurge  of  growth  is 
hardly  surprising  when  you  consider  that 
home  made  beer  can  be  made  for  less 
than  5p  a  pint,  and  wine  for  an  average 
cost  of  about  20p  per  bottle.  The  quality 
of  Home  Brew  Kits  is  generally  very  high 
indeed,  the  major  manufacturers  such  as 
Tom  Caxton,  Unican,  Geordie,  CWE  and 
Boots  spending  considerable  time  and 
technical  skills  researching  and  developing 
their  products. 

Most  regular  home  brewers  are  utterly 
convinced  that  their  wines  and  beers  are 
superior  to  all  but  the  very  best  of  the 
commercial.  The  beer  produced  from  home 
brew  kits  has  a  higher  alcohol  content 
than  almost  all  pub  beers  and  is  said  to 
compare  favourably  with  beer  as  it  was 
brewed  by  commercial  brewers  years  ago. 
The  wine  made  from  concentrated  grape 
juice  kits  is  equally  as  good  and  probably 
compares  to  commercial  wines  costing  as 
much  as  £150  per  bottle. 

Popular  lines 

There  are  home  brew  kits  available 
to  make  almost  an  unlimited  range  of 
wine  and  beer.  The  most  popular  lines  in 
beer  kits  are  those  to  make  Lager  and 
Bitter  Ale,  and  for  wine,  kits  to  make 
Sauternes,  Beaujolais,  Burgundy  and  Hock 
types  are  in  considerable  demand.  The 
choice  is  infinitely  wider  than  this  how- 
ever, kits  being  available  to  make  almost 
anything  from  brown  ale  to  strawberry 
wine.  Kits  come  in  a  variety  of  sizes, 
beer  kits  ranging  from  sizes  to  make  16 
to  40  pints.  The  majority  of  wine  kits 
make  1  gallon  or  6  bottles. 

As  inflation  continues  to  hit  the  ordinary 
man  in  the  street  and  he  becomes  more 
and  more  cost  conscious,  retailers,  whole- 
salers and  manufacturers  in  the  home  brew 
trade  are  looking  forward  to  another 
buoyant  period  of  sale*. 
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DON'T  READ  THIS 

if  you  already 
stock  home 
brewing  and 
winemaking  in- 
gredients and 
apparatus. 
If  you  don't 

READ  THIS— 

Last  year  over  180,000  pints  of  palatable  home  brewed 
beer  were  made  and  enjoyed.  Goodness  knows  how  many 
gallons  of  wine.  With  the  price  of  commercial  wine  and 
beer  going  up  almost  daily,  the  home  brew  market  can 
only  continue  to  expand.  SOUTHAMPTON  HOMEBREWS 
LTD  supply  most  specialist  shops,  hundreds  of  chemists 
and  several  national  chains  with  wine  and  beermaking 
products,  including  those  from  UNICAN,  CWE,  SOUTH- 
ERN VINYARDS,  EDME,  SPARKLETS,  GREY  OWL, 
WALKER  DESMOND,  GEORDIE,  ERWINS,  etc.  We  also 
package  and  supply  a  complete  range  of  ingredients  such 
as  hops,  malts,  acids,  corks,  yeasts,  sugar,  bungs,  cork- 
screwes,  airlocks,  dried  fruits,  etc. 

For  more  information,  including  advice  on  an  initial  stock, 
write  or  telephone 

SOUTHAMPTON  HOMEBREWS  LTD 

UNIT  2,  SARUM  FARM,  SARUM  ROAD,  WINCHESTER 

TEL:  65550  (STD  0962) 

P£ — If  you  already  supply  home  brew,  our  latest  trade  list  is  sure  to 
interest  you. 


VINA  PRODUCTS 

Quality  at  Sensible  Prices 


All  you  require  for  your 
HOME  BEER  AND 
WINEMAKING 
DISPLAY 
from  ONE  wholesaler 


★    INGREDIENTS  &  EQUIPMENT  ★ 

C.W.E.,  UNICAN,  SOLVINO,  SOUTHERN  VINYARDS, 
SPARKLETS,  EDME,  MUNTONA,  GEORDIE, 
VIERKA  YEASTS,  HOMEBAR  AURIOL,  EUROKEG, 
VINA  CAN,  VINA  KIT  &  OTHER  VINA  PRODUCTS 


Dried  Fruit,  Grain  Malts,  Malt  Extracts,  Sugars,  Hops, 
Liqueur  Flavours,  Corks,  Squash  Concentrates,  Finings, 
Chemicals,  Containers,  Dispensers  and  Other  Equipment. 


SEND  FOR  OUR  TRADE  LIST  TODAY 
OVER  800  DIFFERENT  ITEMS  LISTED 

VINA  (HOME  WINEMAKING  SUPPLIES)  LTD, 
63/65  St.  JOHNS  ROAD,  LIVERPOOL,  L22  90B 


UNICAN 

omake 
Jo  pints 

bitter  ale 


your  shelf. 


UNICAN). 


Please  your  customers  with 
Unican  beer  and  wine  concentrates. 

Unican-backed  by  national 
advertising  and  a  trusted  name. 


Urucan  Foods  Ltd.,  Central  Trading  Estate,  Bath  Road,  Bristol  BS4  3EH 


Profit  from 
CWExpertise! 


CWE  is  one  of  Europe's  leading 
manufacturers  of  home  wine  making 
ingredients.  Our  knowledge  of  wine  making 
is  as  extensive  as  our  product  list- which 
has  everything  you  need  for  a  profitable 
wine  making  department.  In  the  booming 
home  wine  market  it  pays  to  stock  CWE  - 
the  name  your  customers  know  and  trust. 

Trade  Sales  Department 
ijplfr  Continental  Wine  Experts  Limited 

The  Winery,  Cawston 
Norwich  NR10  4BQ 

CWEsimply  the  best  in  home  wine 
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IMPORTERS,  MANUFACTURERS, 
WHOLESALERS,  WORLDWIDE 
DISTRIBUTION 


Suppliers  to  most  of  Britain's 
leading  chemists. 


Obtain  the  bulk  of  your  requirements 
from  one  house  and  save  both 
time  and  money. 


Generous  trade  discounts  and  no 
minimum  quantities. 


SEND  TODAY  FOR  NETT  TRADE  PRICE 

LIST  NO.  15,  AND  ORDER  IN  GOOD 
TIME  FOR  THE  START  OF  THE  SEASON. 


Vinoide  Brewing  &  Food  Products 

WORKS — 31,  BLACKFRIARS  ROAD.  SALFORO  3  Telephone  061  -334-2966. 
SHOPS— SWAN  STREET,  MANCHESTER  M4  5JQ     Telephone  061  -834-1 759 


At  less  than  tuppence  a  pint, 
they  gotta  pick  a  packet, 

or  two! 


Around  1780,  Sarah  Oliver  kept  the  colourful 
Bay  Horse  Inn  at  North  Shields  -  the  haunt 
of  sailors,  labourers,  thieves,  and 
gentlemen  who  settled  to  her  much-loved 
brew,  said  by  many  to  'preserve  the 
wind'. 

Times  change,  but  good  things  don't. 

6-  Now  at  the  same  building  on  Horse 
Ferry  Landing,  Geordie  Home  Brews 
pack  all  the  natural,  wholesome 
ingredients  your  customers  need  to 
brew  a  strong,  natural  beer  like  the 
one  Sarah  Oliver  served. 
At  under  tuppence  a  pint,  you  gotta 
sell  a  packet  or  two! 


Enquiries  direct  to  VIKING  BREWS  LTD. 
CLIVE  STREET,  NORTH  SHIELDS, 
TYNE SWEAR  TehNorth Shields 73402 


BY  GEORDIE  HOME  BREWS 


Nik.  IV  C02  Injector 

To  fit  all  types  of  pressure  vessels  for  beer  dispensing. 
Now  improved  quality,  and  generous  discounts. 

Brucan  40  pint  beer  kits 

Pure  hopped  brewer's  wort  to  make  5  gallons  of  Best 
Bitter,  Brown  Ale  or  Lager.  At  a  recommended  retail 
price  of  £1-24,  with  full  trade  discounts,  this  beer  kit 
makes  customers  and  keeps  them  with  repeat  orders. 


London  Chemists 

We  now  do  a  delivery  service  in  the  London  area,  and 
our  list  is  tailored  to  the  retail  chemist.  Please  inquire 
for  details. 


All  Chemists 

Send  for  our  lists  and  details  of  all  our  products 
our  service  is  now  second  to  none. 


Brew  it  Yourself  Ltd. 

135/138  Upper  Street,  Islington, 
London  N1  1QP    01-226  0252/3 


IT0NA  HOME  BREWING 
PRODUCTS 

KWOFFIT 

Ale,  stout,  lager  and  brown  ale.  These  are  hopped 
concentrated  worts — the  easiest  way  to  brew  beer  at 
home.  Requires  only  2oz  sugar  per  lb. 

ITONA  GLUCOSE 

Can  be  used  to  replace  completely,  sugar  or  invert  sugar 
in  all  home  brewing  and  wine  making  recipes  for  weiaht 
1-lb.  NETT  (454g.) 

Send  for  price  list  and  details  to  the  actual  manu- 
facturers:— 

ITONA  PRODUCTS  LTD.,  WIGAN,  LANCASHIRE 

Wigan  34761/2 


EDME 

SUPERBREW 

The  complete  home  brewing  kit. 
No  need  to  add  sugar. 

These  4  lb.  kits  contain  ALL  that  you  need  to  make  first 
class  beer. 

Edme  have  even  incorporated  the  necessary  amount  of 
proper  brewing  sugar  with  malt  and  hops  for  the  type  of 
beer  to  be  brewed  and  concentrated  them  to  a  complete  kit. 

You  simply  open  the  can,  dissolve  the  contents  in  water, 
add  the  yeast  provided  under  the  cap,  and  ferment. 

THE  CHOICE  OF  THE  FIRST 
y    CLASS  BREWER 

EDME  LTD.  Mistley,  Manningtree,  Essex.      Tel:  0206  39  2232 


9  August  1975 


Chemist  &  Druggist  195 


HOME  BREWS 


'Original'  ingredient  kits 
more  popular,  say  Viking 

Viking  Brews  Ltd,  28  Clive  Street.  North 
Shields,  Northumberland,  say  that  their 
wine  kits  containing  malted  barley  and 
real  hops  are  still  more  popular  than 
their  three  kits  containing  liquid  ingred- 
ients. The  company  put  this  down  to  the 
fact  that  so  few  kits  are  made  with  the 
original  ingredients,  and  although  the 
concentrates  are  partly  prepared  they  do 
not  appear  to  have  the  same  flavour  that 
real  hops  give. 

Sarah's  Bitter,  the  company's  latest  kit, 
is  now  said  to  be  "well  off  the  ground." 
Viking  believe  it  to  be  the  cheapest  five 
gallon  kit  on  the  market — in  these  days 
of  continually  rising  prices,  they  had 
decided  to  bring  out  such  an  "economy" 
kit  without  luxuries.  However,  customers 
have  written  to  Viking  to  commend  the 
resultant  beer.  The  kit  is  named  after 
Sarah  Oliver  who  ran  the  Bay  Horse. Inn 
■ — the  company's  present  head  office — in 
the  18th  century,  and  a  short  synopsis  of 
her  story  is  written  on  the  reverse  of  the 
instruction  leaflet  enclosed  in  the  kit. 

Viking  say  they  will  be  running  their 
usual  pre-Christmas  offer  to  traders  of  an 
extra  5  per  cent  discount  on  all  kits 
during  the  months  October  to  December. 
The  range  of  point  of  sale  material  avail- 
able includes  show  cards,  leaflets  and 
beer  mats. 

Grey  Owl  products  now 
from  Leigh-Williams 

The  use  of  the  term  Grey  Owl  has  recently 
been  acquired  by  Leigh-Williams  Ltd, 
Tattenhall,  near  Chester,  following  the 
bankruptcy  last  year  of  Grey  Owl  Labor- 
atories Ltd.  Leigh-Williams  say  that  they 
started  marketing  Grey  Owl  products  last 
month,  including  the  popular  filter  kits 
and  liquid  yeasts.  The  company  are  also  to 
market  a  new  corker  (£0  90)  soon. 

Vina  ranged  extended 
to  over  800  products 

National  homebrewing  wholesalers  Vina 
(Home  Winemaking  Supplies)  Ltd,  63  St 
John's  Road,  Waterloo,  Liverpool  22,  say 
they  now  offer  over  800  different  items 
in  their  trade  list.  Additional  leading 
brands  are  Unican,  Munton  &  Fison, 
Homebar  bar  equipment,  Auriol  wine 
racks,  Masons  extracts  and  flavours,  and 
T.  Noirot  liqueur  flavours. 

The  Vina  pressure  barrels — with  capa- 
cities of  2j  or  5  gallons — have  been  given 
a  new  distinctive  label  and  come  guaran- 
teed, with  an  extensive  instruction  leaflet. 
Other  products  which  have  been  given 
improved  packaging  recently  are  the  range 
of  polythene  lined  sachets  in  distinctive 
colours — four  yeasts,  two  nutrients  and 
dry  finings — as  well  as  metallic  foil  cap- 


sules, squash  concentrates,  apple  juice  and 
two  new  liquid  sachet  packs  of  beer 
finings  and  heading  liquid. 


Five-gallon  kit  from  Edme 

Edme  Ltd,  Mistley,  Manningtree,  Essex, 
have  recently  launched  a  five  gallon  size 
kit  (£120)  in  response  to  the  ever 
increasing  number  of  enthusiasts  who  pre- 
fer draught  beer  straight  from  that 
popular  size  of  keg. 

The  kit,  which  comes  in  two  forms  for 
bitter  or  lager,  consists  of  a  can  contain- 


The  National  Food  and  Drink  Federation 
is  campaigning  against  proposals  seeking 
power  for  local  authorities  to  indulge  in 
trading  activities. 

The  West  Midlands  County  Council 
have  put  forward  proposals  in  a  Bill  to 
go  before  Parliament  this  autumn  which 
would  allow  councils  to  sell  certain  goods 
and  provide  services  such  as  taxis  and 
holiday  accommodation.  The  Federation 
has  already  written  to  some  MPs  about 
the  dangers  of  such  practices  and  is 
seeking  the  support  of  other  trade  associa- 
tions in  fighting  the  proposals. 

Mr  L.  Reeves-Smith,  chief  executive  of 
the  Federation,  told  C&D  that  it  was  not 
mentioned  specifically  whether  councils 
would  be  able  to  sell  medicines,  toiletries 
or  any  other  traditional  pharmacy  lines, 
but  an  "all-embracing"  paragraph  in  the 
Bill  "poses  a  threat  to  anyone."  He  could 
see  the  possibility  of  a  local  authority 
setting  up  a  "superstore",  for  example. 

The  Federation  opposed  the  proposals 
as  constituting  unfair  competition,  said 
Mr  Reeves-Smith — it  would  be  wrong  for 
a  ratepayer  to  pay  rates  to  a  council 
which  would  then  use  the  money  to  com- 
pete with  him  in  business.  And  business 
enterprises  were  not  best  left  to  councillors 
who  were  not  professional  businessmen — 
many  councils  were  already  making 
tremendous  financial  losses. 

A  spokesman  from  the  West  Midlands 
County  Council  told  C&D  that  the 
councils  were  merely  renewing  their 
powers  under  various  local  Acts  which 


ing  41bs  of  hopped  wort  concentrate  with 
the  necessary  yeast  included  under  a 
plastic  cap  and  instructions  on  the  label. 
Extra  hopping  is  incorporated  in  the  wort 
so  that  the  amount  of  sugar  to  be  added 
for  brewing  is  minimal.  The  kit  is  also 
said  to  be  suitable  for  those  who  wish  to 
bottle  their  brews. 

Successful  start  for 
beginners'  kit 

The  8  pint  Tom  Caxton  beginners'  kit 
launched  in  May  has  already  become 
successful  with  enthusiasts  say  Reckitt  & 
Coleman  food  division,  Carrow,  Norwich. 
Enough  kits  to  make  over  750,000  pints 
have  been  sold  already  say  the  company. 

The  new  kit,  available  in  the  two  most 
popular  home-brew  flavours,  best  bitter 
and  lager,  consists  of  a  can  of  hopped 
wort  extract  and  a  sachet  of  a  new  brew- 
ing yeast.  Some  £40,000  is  being  spent 
in  the  national  Press  advertising  for  the 
product  in  the  launch  period,  and  further 
large  spaces  have  been  booked  in  News 
of  the  World  and  Sun  for  November. 

The  company  have  also  recently  under- 
taken a  test  operation  in  10  universities 
to  introduce  students  to  home  brewing. 
The  operation  is  aimed  at  tapping  the 
potential  for  home  brewing  among  the 
student  population  who  are  said  to  be 
unresponsive  to  advertising  in  newspapers 
and  on  television.  At  each  centre,  students 
were  invited  to  a  sponsored  discotheque 
where  the  disc  jockey  talked  about  the 
advantages  of  home  brewing  and  Tom 
Caxton. 


had  lapsed  following  local  authority  re- 
organisation. He  thought  there  was  no 
cause  for  alarm — local  authorities  were 
now  allowed  to  carry  out  trading  activities 
in  restaurants,  airports,  exhibition  centres 
etc — and  he  did  not  feel  the  new  proposals 
would  greatly  extend  the  activities  being 
carried  out  at  present.  There  were  no 
plans  to  subsidise  pharmacies. 

The  National  Pharmaceutical  Union 
will  make  any  necessary  representations 
at  first  through  the  National  Chamber  of 
Trade  who  have  expressed  concern  about 
the  proposals. 

Sugar  labelling  proposals 

The  Ministry  of  Agriculture  and  Depart- 
ment of  Health  have  jointly  issued 
proposals  for  regulations  to  control  the 
composition  and  labelling  of  a  number 
of  sugar  products,  including  lactose, 
intended  for  human  consumption.  The 
proposed  regulations  would:  lay  down 
compositional  requirements  for  a  wide 
range  of  sugar  products;  specify  a  re- 
served name  for  each;  require  those 
reserved  names  to  be  applied  in  trade  to 
the  appropriate  products;  prohibit,  with 
certain  exceptions,  the  application  of  the 
reserved  names  to  other  than  the  appro- 
priate products;  and  specify  labelling. 

Copies  of  the  proposals  may  be 
obtained  from  Food  Standards  Division, 
Branch  C,  Ministry  of  Agriculture,  Room 
183,  Great  Westminster  House,  Horse- 
ferry  Road,  London  SW1. 


Fears  that  councils  may  extend  trading  activities 


196    Chemist  &  Druggist 


9  August  1975 


ional 


Pharmaceutical  Society  of  Northern  Ireland 

Society  to  make  new  approach 
over  training  grants 


The  Pharmaceutical  Society  of  Northern 
Ireland  is  to  write  again  to  the  Depart- 
ment of  Health  about  the  possibility  of 
training  grants  for  general  practice  pharm- 
acists who  accept  a  student  for  post- 
graduate training. 

This  was  decided  at  the  July  meeting  of 
the  Society's  Council  where  it  was  said  that 
the  need  for  some  form  of  grant  was  now 
urgent.  It  was  pointed  out  that  ths  salary 
scale  for  students  undertaking  practical 
training  in  hospital  pharmacy  departments 
had  recently  increased  to  £2,580  a  year. 
The  number  of  students  graduating  in 
1976  was  likely  to  exceed  20  and  some 
might  find  it  impossible  to  obtain  an 
employer  willing  to  accept  them  for  train- 
ing without  such  a  grant. 


Miss  Strachan 

The  president,  Mrs  C.  B.  A.  Watson, 
referred  to  the  death  of  Miss  A.  E. 
Strachan  whom  she  described  as  a  most 
forthright,  loyal  and  faithful  servant  of 
the  Ulster  Chemists'  Association  and  one 
who  was  held  in  the  highest  esteem  by 
the  Association's  members.  She  had  been 
involved  in  the  negotiations  which  led  to 
the  introduction  of  the  Health  Services 
Act  in  1948  and  had  been  most  helpful  to 
contractors  when  the  Act  was  introduced. 
The  members  present  stood  in  silence  as 
a  token  of  respect. 

Receipt  was  reported  of  a  copy  of  the 
Medicines  (Exemption  from  Licences) 
(Wholesale  Dealing  in  Confectionery) 
Order  1975  (SI  1975  No  762)  and  of  the 
Medicines  (Termination  of  Transitional 
Exemptions)  (No  3)  Order  1975  (SI  No 
761). 

Reports  from  the  Finance  and  Educat- 
tion  Committees  were  adopted.  Presenting 
the  former  the  vice-president,  Mr  T.  G. 
Eakin,  said  that  the  directors  of  Northern 
Pharmacies  Ltd  had  agreed  to  pay  to  the 
Society  the  sum  of  £500  out  of  the  profits 
of  the  company  for  the  year  ended  March 
31,  1975,  towards  the  cost  of  promoting 
and  registering  the  company.  Presenting 
the  latter,  Mr  Chambers  recommended 
that  applications  from  ten  graduates  for 
registration  as  students  be  granted  and  that 
one  other  application  be  granted  when 
proof  of  graduation  had  been  submitted. 

The  secretary,  Mr  W.  Gorman,  said  that 
some  time  ago  he  had  received  a  letter 
from  Mr  J.  A.  Boyle  tendering  his  resig- 
nation from  the  Council.  Subsequently  he 
was  informed  that  he  had  reconsidered 
the  matter  and  had  agreed  to  continue  as 
a  member.  Recently  Mr  Boyle  had  written 
to  say  that  he  would  not  be  attending 
future  meetings  of  the  Council  and  had 
suggested  that  another  member  be  elected 
treasurer.  It  was  unanimously  agreed  that 
Mr  Chambers  be  elected  treasurer  and 
that  the  secretary  convey  to  Mr  Boyle  the 


Council's  appreciation  of  his  services  over 
the  past  four  years. 

It  was  agreed  to  hold  the  annual  meet- 
ing of  the  Society  on  October  2. 

Mr  Kerr  gave  an  oral  report  on  a  recent 
EEC  meeting  held  in  Brussels  and  briefly 
outlined  the  present  position  with  regard 
to  the  various  Draft  Directives  relating  to 
pharmacy. 

C.  W.  Young  Scholarship 

Mr  Gorman  said  three  applications  had 
been  received  for  the  C.  W.  Young  Scholar- 
ship. Profesor  P.  F.  D'Arcy  said  one  of 
the  applicants  had  received  a  Science 
Research  Council  award  and  another  had 
been  granted  a  research  scholarship  by  the 
Department  of  Education.  The  scholarship 
was  awarded  to  Mr  R.  O'Hare. 

Professor  D'Arcy  asked  what  was  the 
annual  value  of  the  scholarship.  Mr  Gor- 
man said  that  on  the  last  occasion  the 
award  was  made  the  value  had  been  £500 
per  annum  but  that  was  several  years  ago. 
However  that  figure  could  probably  be 
increased  as  the  interest  on  the  capital  had 
increased  in  1974  to  just  over  £700.  Pro- 
fessor D'Arcy  said  most  of  the  research 
awards  available  were  worth  in  excess  of 
£800.  He  would  like  to  see  the  Young 
scholarship  increased  so  that  it  would  be 
sought  after  by  students  and  not  something 
accepted  as  a  second  best.  Mr  Gorman 
explained   that   pharmacists   in  Northern 


Ireland  and  friends  of  Mr  Young  had 
subscribed  over  £5,000  in  1961  to  establish 
the  scholarship.  The  original  intention  was 
to  make  the  award  available  to  a  member 
of  the  Society  wishing  to  engage  in  re- 
search or  further  study.  Successful  investing 
of  the  capital  together  with  the  fact  that 
the  award  had  not  been  applied  for  every 
year  had  resulted  in  a  considerable  in- 
crease in  the  capital.  When  the  Fund  was 
established  there  was  limited  opportunity 
for  research  in  a  pharmaceutical  subject 
at  the  Belfast  College  of  Technology.  It 
was  agreed  to  refer  to  the  Education  Com- 
mittee the  question  of  the  value  of  the 
scholarship  for  1975/1976. 

An  application  for  registration  as  a 
pharmaceutical  chemist  in  Northern  Ire- 
land under  the  reciprocal  agreement  with 
the  Great  Britain  Society  from  Sandra 
Mavis  Millership  (nee  Walker),  Flat  12, 
38  Windsor  Park,  Belfast  BT9  6FS,  was 
granted.  The  application  of  Ann-Marie 
Porter  (nee  Duffy),  105  Summerton  House, 
369  Banbury  Road,  Oxford  OX2  7QZ,  for 
the  restoration  of  her  name  to  the  register 
was  granted. 

The  following  pharmacy  degree  exami- 
nation results  were  reported: 
Honours  degree:  Second  class,  first  divi- 
sion: Gorman,  S.  P.  M.;  Griggs,  S.  C. 
Second  class,  second  division :  Alcorn,  Miss 
L.  H.;  Boyd,  Miss  C.  A.;  Harte,  K.  M.  K.; 
Hull,  Miss  V.  W.  L;  McCormick,  Miss  E.; 
O'Hare,  E.  R.;  Pearson,  Miss  E.  L;  Walker, 
D.  L;  Wright,  Miss  R.  H. 
Pass  degree :  McCory,  Miss  P. ;  Todd,  R. 
M. ;  Wynn,  J.  McD. 

Higher  degrees:  E.  S.  Harpur— PhD;  Miss 
M.  Henry — MSc  (by  examination  in  hospi- 
tal pharmacy);  Miss  K.  M.  Thompson— 
MSc  (by  thesis). 

Professor  D'Arcy  said  Dr  Harpur  had 
been  greatly  assisted  by  receipt  of  the  C. 
W.  Young  Scholarship  for  one  year  while 
Miss  Thompson  held  the  T.  Harper  Foun- 
dation throughout  her  MSc  course. 


New  scheme  of  payment  for 

A  new  system  of  payment  for  dispensing 
doctors  has  been  agreed,  which  gives 
supplementary  payments  to  those  doctors 
dispensing  small  numbers  of  prescriptions. 

From  July  1  the  method  of  payment  of 
dispensing  doctors  who  are  paid  according 
to  the  Drug  Tariff  will  be  similar  to  that 
of  pharmacists  with  the  exception  of 
urgent  fees,  rural  subsidy,  rota  payments 
and  special  payments  for  contraceptive 
services.  The  present  provisions  l elating 
to  the  basic  price  or  net  ingredient  cost 
and  container  allowance  remain.  The  on- 
cost allowance  has  been  reduced  to  10  5 
per  cent  of  the  net  ingredient  cost. 

There  will  be  a  standard  dispensing  fee 
per  prescription  of  24  5p  for  doctors 
dispensing  901  to  1,500  prescriptions  per 
month.  Previously  there  was  a  scale  of 
dispensing  fees  according  to  what  was 
dispensed.  Provisions  for  appliances, 
extemporansous  preparations  and  Con- 
trolled Drugs  are  as  in  the  Drug  Tariff. 

Doctors  dispensing  less  than  900  scripts 
per  month  will  receive  supplementary 
payments  ranging  from  5p  (1-300  per 
month)  to  0  5p  (850-900).  For  those  doctors 
dispensing  over  1,500  per  month  there  will 
be  a  reduction  in  the  fee  of  L5p  per  script 
and  of  5p  per  script  over  2.000  per  month. 


dispensing  doctors 

The  capitation  fee  will  not  be  increased 
but  all  prescriptions  priced  separately 
under  the  capitation  system,  eg  expensive 
antibiotics,  will  now  be  priced  on  the  new 
rates  That  portion  of  remuneration  from 
dispensing  which  is  superannuate  has 
been  reduced. 

Record  chemical  exports 

Exports  of  chemicals  in  the  first  half  of 
1975  were  a  record  £1, 090m— an  increase 
of  10  per  cent  compared  with  the  same 
period  last  year. 

With  imports  down  7.5  per  cent  to 
£689m,  the  favourable  trade  surplus  for 
chemicals  has  increased  by  65  per  cent  to 
£401  m.  The  Chemical  Industries  Associa- 
tion last  week  stated  that  the  trade  sur- 
plus is  a  new  record,  but  probably  repre- 
sents the  peak  for  some  time  to  come 
because  world  trading  in  chemicals  is  being 
adversely  affected  by  the  current  interna- 
tional economic  problems. 
□  A  new  Chemical  Industry  Safety  and 
Health  Council  has  been  set  up  by  the  CIA 
to  replace  the  British  Chemical  Industry 
Safety  Council.  Mr  D.  Bennett,  chairman. 
International  Synthetic  Rubber  Co  TJd, 
becomes  chairman. 
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Preventive  dentistry:  with 
no  goods  it's  'no  sale' 

So  far  as  I  am  concerned,  your  articles 
on  preventive  dentistry  in  the  Oral 
Hygiene  issue  (July  26)  were  preaching  to 
the  converted.  But  being  willing  to  sell 
and  promote  the  aids  in  question  is  one 
thing — obtaining  some  of  them  through 
wholesale  channels  is  quite  another. 

One  of  the  leading  brands  of  toothbrush 
"recommended  by  dentists",  Oral-B,  may 
be  cited  as  typical.  Neither  of  my  regular 
wholesalers  slocks  it  and  in  one  case  it 
seems  I  must  impress  on  the  van  driver 
(telephoning  the  order  is  not  acceptable 
to  them!)  that  I  actually  want  the  item, 
and  in  the  other  I  must  ask  for  a  special 
order  to  be  placed,  refusing  to  be  put  off 
by  the  "not  stocked"  on  the  delivery  note. 

Knox  Laboratories  will  not  supply 
direct  (a  policy  I  support  because  I 
recognise  my  dependence  on  the  whole- 
salers), but  their  exhortations  to  me  are 
misplaced — they  should  be  directing  their 
efforts  towards  improving  their  channels 
of  distribution. 

Other  manufacturers  must  share  re- 
sponsibility for  failing  to  ensure  con- 
tinuity of  supplies  of  their  products.  For 
example,  Johnson's  dental  floss  and 
Interdens  have  suffered  from  sporadic 
shortages  over  the  years. 

I  am  already  doing  considerable  oral 
hygiene  business,  having  a  prevention- 
minded  dentist  in  the  locality,  and  support 
his  efforts  with  displays.  But  there  is  no 
doubt  in  my  mind  that  I  could  double 
this  turnover  if  only  I  could  be  sure  of 
always  obtaining,  from  my  usual  suppliers, 
the  products  I  wish  to  recommend. 

A.  R.  Miles, 
Ewell,  Surrey 

Mr  R.  Mulryne,  sales  manager,  Knox 
laboratories  Ltd,  replies: 

There  is  a  vital  link  in  the  chain  of 
supply  of  oral  hygiene  products  from 
manufacturer  to  consumer  that  must  be 
maintained  and  improved  if  the  dental 
health  of  the  population  is  to  be  raised  to 
a  more  acceptable  level.  This  vital  link 
is  the  wholesaler,  without  whose  co- 
operation the  retail  pharmacists  will  be 
unable  to  obtain  supplies,  no  matter  how 
hard  the  dentist  persuades  his  patients  to 
ask  for  these  products. 

The  concept  of  oral  hygiene  in  the 
active  support  of  preventive  dentistry 
is  a  relatively  new  idea  to  the  dental 
profession,  as  well  as  to  the  pharmaceutical 
trade.  But  we  feel  that  the  wholesaler 
has  a  duty,  no  less  than  that  of  the  dentist 
or  retail  pharmacist,  to  play  a  proper  part 
in  stocking  the  products  being  recom- 
mended by  dentists. 

Our  experience  is  that  most  wholesalers 
are  very  co-operative  in  stocking  all  the 
oral  hygiene  products.  However,  some 
wholesalers  need  reminding  that  the  dental 
market  is  not  static,  not  geared  to  the 


needs  of  ten  years  ago,  but  is  dynamic 
and  moving.  It  is  an  expanding  market 
encouraged  by  dentists,  hygienists,  school 
clinics  and  welfare  clinics. 

We  do  our  best  to  keep  each  link  in 
the  supply  chain  informed  and  aware  of 
the  latest  developments.  However,  much 
depends  on  the  retail  pharmacist  making 
it  a  point  to  insist  that  his  wholesaler 
supplies  him  with  correct  toothbrushes, 
dental  floss  or  whatever.  The  range  of 
oral  hygiene  products  is  growing,  and  the 
industry  and  trade  have  a  responsibilty 
to  the  public,  a  responsibility  which  apathy 
on  the  part  of  a  few  stockists  should  not 
be  allowed  to  diminish.  (Comment  pi 76). 

Cutting  costs 

The  discussion  about  the  proposed 
statutory  fees  suggested  by  the  Society's 
Council  reminds  me  of  my  apprentice 
master  who  regularly  declared  that  the 
Society's  fees  were  too  low — "If  you  had 
to  pay  twenty  guineas  annually  to  be  a 
member  you  would  make  sure  you  were 
getting  value  for  your  money,  attend 
meetings  and  get  the  right  policies 
adopted." 

He  never  really  told  us  how  we  would 
be  able  to  amass  the  twenty  guineas — I 
certainly  couldn't  see  how  on  the  salary 
he  paid  me.  Nevertheless  I  felt  that  he 
had  a  valid  point  of  view.  After  all  it  is 
usually  that  which  is  the  most  difficult  to 
attain  or  obtain  that  is  the  most  prized. 

Possibly  with  that  background  I  am 
inevitably  a  supporter  of  high  member- 
ship and  premises  registration  fees,  but  I 
also  demand  value  for  money  and  some- 
how I  think  there  are  items  of  expenditure 
at  No  17  which  should  be  carefully  re- 
viewed. The  coming  conference  at 
Norwich  is  going  to  involve  the  Society  in 
heavy  expenditure — for  what  return?  Does 
every  branch  really  need  so  many  repre- 
sentatives? Do  we  really  get  enough  and 


There  is  no  convincing  evidence  that  Sylva- 
sun  tablets  give  any  protection  against 
sunburn  and  strong  evidence  that  they  do 
not,  says  the  latest  Drug  and  Therapeutics 
Bulletin.  The  August  issue  of  Which? 
makes  similar  points. 

The  bulletin  calls  for  the  tablets  to  be 
withdrawn  from  sale  until  they  are  clearly 
shown  to  be  effective:  "We  are  suggesting 
this  to  the  Committee  on  Safety  of 
Medicines." 

Five  published  clinical  trials  done  in 
South  Africa  and  Australia  had  failed  to 
show  any  significant  advantage  of  Sylva- 
sun  over  placebo.  Although  unwanted 
effects  had  not  been  reported  and  should 
not  occur  if  the  dosage  instructions  were 
followed,  excessive  or  prolonged  dosage 
could  cause  potentially  serious  hyper- 
vitaminosis  A,  the  bulletin  warns.  But  the 
greatest  danger  was  that  people  might 
overexpose  themselves  to  the  sun,  believ- 
ing they  were  protected,  although  the 
manufacturer  advised  additional  use  of  a 
sunscreen  as  a  precaution. 

The  suggested  mode  of  action  of 
Sylvasun  was  that  the  vitamin  A  (25.000 
iu)  antagonised  the  toxic  effects  of 
vitamin  D  produced  by  excessive  sunlight 
and  that  lack  of  vitamin  A  caused  dryness 
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lasting  value  from  the  Conference — I 
know  there  is  usually  a  lot  of  local 
publicity  but  does  it  really  add  up  to 
anything? 

Would  we  not  get  more  out  of,  say,  a 
triennial  "political  conference"  in  London 
and  scrap  the  provincial  affairs  which  rely 
so  much  on  the  local  branch  members  and 
often  strain  local  resources?  By  "political 
conference"  I  mean  one  that  is  really 
meaningful  in  respect  of  pharmacy's 
future;  some  of  the  past  sessions  have 
hardly  come  within  that  category. 

Has  the  Council  ever  considered  the 
true  cost  of  its  museum  and  library 
facilities?  If  Wellcome  Trustees  cannot 
afford  to  run  their  set  up  with  their 
fantastic  income,  can  the  Society  economic- 
ally undertake  to  house  its  collection  in 
the  new  building? 

Perhaps  it  is  an  appropriate  time  for 
the  Council  to  bring  in  independent 
accountants  to  review  the  various  activities 
of  the  Society — including  the  costs  of 
being  responsible  for  pharmaceutical 
legislation. 

These  are  only  a  few  items  that  come 
to  mind  as  I  write.  I  am  sure  our  Council 
members — and  the  Society's — staff  can 
think  of  more.  Since  I  am  but  one  member 
in  a  small  group  and  my  employer  may 
not  approve  of  my  support  for  the  new 
fees — with  reservations — I  do  not  wish  to 
spoil  a  harmonious  relationship,  I  sign 
myself  Cost  conscious 

Empire  building 

Congratulations  Mr  Clarke  (C&D,  August 
2,  pl53)  on  getting  publicity  for  his  view 
that  the  NHS  is  a  vast  "bureaucratic  mush- 
room." If  the  country  is  in  an  economic 
mess  and  the  NHS  costs  have  to  be  cut 
then  lets  stop  some  of  this  empire  building 
at  the  non-productive  area  and  regional 
office  levels,  especially  with  their  new 
crazy  salaries.  Another  Nobby 


and  follicular  keratosis  of  the  skin.  But 
most  potential  users  of  Sylvasun  were 
unlikely  to  be  deficient  in  the  vitamin,  the 
bulletin  suggests.  Calcium  carbonate  115mg 
was  included  "apparently  because  the 
trials  with  vitamin  A  alone  were  'not 
conclusive'." 

Dr  L.  Farrel),  medical  director,  Chefaro 
Proprietaries  Ltd,  told  C&D  that  the 
trials  mentioned  by  the  bulletin  had  not 
used  Sylvasun  in  the  way  it  was  intended 
to  be  used  ie  together  with  a  topical  sun- 
screen. He  believed  it  was  wrong  to  expect 
the  product  to  change  the  skin  into  a 
tough  barrier  against  sunlight:  Sylvasun 
should  be  used  as  an  adjunct  to  other 
antisunburn  preparations  in  people  who 
found  that  they  still  burnt  even  after  taking 
these  precautions. 

The  difficulties  of  carrying  out  con- 
trolled, double-blind  trials  of  the  product 
in  large  numbers  of  people  were  enormous, 
Dr  Farrell  continued,  but  it  was  hoped 
that  one  day  these  trials  would  be  carried 
out.  However  there  was  much  evidence  in 
the  literature  to  show  that  vitamin  A  had 
a  pharmacological  effect  on  the  epidermis 
to  increase  the  number  of  cells. 

The  company  had  no  intention  of  with- 
drawing the  product. 


Call  for  Sylvasun  to  be  withdrawn 
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International  activities 
help  Beecham  make  good 

Beecham  Group  Ltd's  international  spread 
should  enable  it  to  make  good  in  other 
markets  whatever  adverse  trends  occur  in 
the  UK,  stated  Mr  G.  J.  Wilkins,  chair- 
man, at  the  annual  meeting  last  week. 

Reviewing  the  financial  year  1974/75, 
Mr  Wilkins  said  that  though  it  was 
not  one  of  the  group's  very  best  years, 
the  performance  was  good  and  a  lot 
better  than  that  of  many  comparable  com- 
panies. It  was  the  twelfth  successive  year 
in  which  the  group's  sales  and  trading 
profit  had  increased.  As  far  as  Britain 
was  concerned,  there  would  be  a 
temporary  reduction  in  the  discretionary 
expenditure  of  many  people  if  the 
Governments'  counter-inflation  policy  was 
successful.  That  might  affect  the  consumer 
products  business.  However,  "It  is  not 
unknown  for  periods  of  stringency  to  have 
little  impact  on  the  sort  of  things  we 
produce,  with  the  cutbacks  in  personal 
spending  concentrated  mainly  on  bigger 
items,  such  as  consumer  durables." 

Mr  Wilkins  earlier  stated  that  although 
the  UK  now  accounts  for  well  under  half 
total  sales  and  less  than  a  quarter  of 
trading  profit,  it  was  still  important  to 
Beecham  in  certain  parts  of  the  business. 
It  was  still  a  major  manufacturing  base 
for  pharmaceuticals  and  it  remained  the 
main  centre  for  research  and  development. 

BAT  $  cosmetics  sales 
'growing  strongly' 

Sales  by  British-American  Tobacco  Co 
Ltd's  cosmetics  interests  "grew  strongly" 
in  the  six  months  July-December  1974, 
according  to  the  company's  interim  report 
issued  last  week. 

The  growth  of  the  group — which  in- 
cludes Yardley,  Lentheric,  Morny, 
Germaine  Monteil,  Scandia,  Tuvache  and 
Cyclax — was  in  spite  of  considerable 
shortages  of  materials,  particularly  marked 
in  the  UK,  Latin  America  and  the 
Near  East.  Growth  in  the  US  was  abruptly 
halted  in  the  second  quarter  when  the 
recession  cause  retailers  to  reduce  stocks. 

Tables  in  the  report  show  that  cosmetics 
accounted  for  £25m  of  turnover  in  the  6 
months  up  to  the  end  of  September  1974 
and  £43m  in  the  next  six  months.  Working 
profits  for  the  two  periods  were  £700,000 
and  £2. 5m  respectively. 

Cyanamid  build  synthetics 
plant  at  Gosport 

A  £4  6  million  synthetic  pharmaceutical 
chemical  plant  is  to  be  built  at  the  Gosport 
factory  of  Cyanamid  of  Great  Britain 
Ltd.  The  plant  will  produce  a  range  of 
new  synthetic  drugs  developed  by 
Cyanamid's  Lederle  research  laboratories 


Mr  A.  B.  Sanders,  B  Pharm,  MPS, 
general  manager  of  the  animal  health 
division,  has  been  appointed  to  the 
board  of  Smith  Kline  and  French 
Laboratories  Ltd.  Joining  SK&F  in  1964, 
he  was  manufacturing  manager  before 
moving  to  the  animal  health  division  in 
1971.  Now  aged  32,  Mr  Sanders 
graduated  from  Chelsea  College  with 
first  class  honours. 


in  the  United  States. 

The  new  facility,  due  to  come  on  stream 
in  late  1976,  will  manufacture  among 
other  products  a  line  of  psychotropic 
drugs,  marking  Lederle's  first  European 
entry  into  this  field.  Among  these  will  be 
loxapine  succinate  (Loxitane),  an  anti- 
psychotic which  the  company  recently 
introduced  in  the  US  market.  The  plant 
will  be  sufficiently  flexible  to  produce 
other  synthetic  pharmaceuticals  as  they 
are  developed.  When  fully  operational  it 
will  employ  about  50  people. 

Briefly 

The  telephone  number  of  Parfums 
Givenchy  Ltd  has  been  changed  to 
Walton-on-Thames  45111,  and  that  of 
Tampax  Ltd  to  Havant  (070-12)  74141. 

Appointments 

Wilkinson  Match  Ltd:  Mr  Denys  Ran- 
dolph (deputy  chairman)  is  to  succeed  Mr 
J.  H.  G.  Gilbert  as  chairman  when  the 
latter  retires  on  December  31. 
William  R.  Warner  &  Co  Ltd:  Mr  J.  B. 
Phillips,  BA,  has  been  appointed  product 
manager  in  the  ethical  pharmaceutical 
division.  He  was  previously  with  Beecham 
Group. 

International  Chemical  Co  have  appointed 
Miss  Sally  Court  assistant  product  man- 
ager. She  will  co-ordinate  new  product 
development  in  conjunction  with  product 
managers. 

Lilly  Industries  Ltd:  The  new  post  of 
Mr  Ulrich  Hoffmeyer  (last  week,  p67) 
is  marketing  planning  manager,  Dista 
Products  Ltd,  Speke.  He  was  previously 
marketing  planning  manager  for  Eli  Lilly, 
Germany  [corrected  note]. 
Schwarzkopf  UK:  Mr  Frank  Herford- 
Smith,  UK  managing  director  for  the  past 
two  years  and  managing  director  of 
Schwarzkopf  Australia,  is  returning  to 
Australia  to  resume  full-time  duties  while 
remaining  a  director  of  the  UK  company. 


9  August  1975 

He  is  succeeded  by  Mr  Peter  Welch, 
formerly  with  Reckitt  and  Colman  Ltd, 
where  he  was  regional  director  of  the 
Latin-American  division.  Dr  Eike  Riepe, 
marketing  director,  will  be  leaving  the  UK 
at  the  end  of  the  year  to  become  managing 
director  of  another  of  Schwarzkopf  s  over- 
seas establishments.  Mr  Welch  will  also  be 
marketing  director. 

Chas.  F.  Thackray  Ltd  have  appointed  Mr 
M.  F.  Phillips  area  sales  manager  for  the 
Far  East.  Mr  D.  A.  Bird,  formerly  Bir- 
mingham area  representative,  becomes 
area  sales  manager  for  Africa,  concen- 
trating on  west  and  south  Africa.  Mr  P. 
Greenwood,  home  sales  manager,  will  also 
have  sales  responsibility  for  parts  of 
Europe;  Mr  A.  Halsall,  area  sales  manager 
west  of  England  and  Midlands,  will  have 
Sweden  and  other  Scandinavian  countries, 
and  Mr  B.  Reay-Young,  area  sales  man- 
ager, east  of  England,  will  have  countries 
including  India,  Pakistan  and  certain 
Middle  East  territories. 

Westminster  report 

Commission  reports  on 
diabetic  foods,  sanpro 

The  Price  Commission  reports  that  diabetic 
food  prices  are,  in  general,  higher  than 
for  corresponding  ordinary  foods  because 
they  are  more  expensive  to  produce. 
Diabetic  foods  are  distributed  mainly 
through  chemists,  and  average  chemist 
margins  are  higher  than  those  for  ordinary 
food  stuffs  although  lower  than  is 
customary  in  most  chemists'  business.  The 
Commission  points  out  it  is  important  to 
ensure  any  reduction  in  the  prices  of  raw 
materials  used  in  diabetic  foods  are 
reflected  in  future  prices. 

On  sanitary  towels  and  tampons,  Mrs 
Shirley  Williams,  Secretary  for  Prices  and 
Consumer  Protection,  told  the  Commons 
that  the  Commission  had  made  certain 
recommendations  in  relation  to  recom- 
mended retail  prices,  which  are  to  be 
discussed  with  manufacturers  and  dis- 
tributors. The  reports  are  to  be  published. 

Alcohol  in  medicines 

Baroness  Summerskill  asked  in  the  House 
of  Lords  whether  the  Government  was 
disturbed  by  recent  reports  about  the  high 
alcohol  content  of  some  medicines.  Lord 
Wells-Pestell  replied  that  the  Government 
took  a  serious  view  of  the  matter  and  the 
Medicines  Commission  were  to  discuss  it 
at  a  meeting  last  week.  The  Earl  of 
Kimberley  suggested  that  the  alcohol  con- 
tent should  be  stated  on  the  individual 
containers  so  pharmacists  could  issue 
verbal  warnings  of  the  potential  dangers. 
Lord  Segal  said  such  bottles  should  carry 
an  additional  label,  stating  in  bold  red 
letters  that  it  was  dangerous  to  exceed  the 
maximum  dose. 

Chief  pharmacist  in  Wales 

Lord  Elwyn-Jones,  Lord  Chancellor,  when 
asked  whether  there  were  any  plans  to 
create  in  Wales  a  post  identical  to  that 
of  chief  pharmacist  in  England  and 
Scotland,  said  in  a  written  Lords  answer 
there  ware  no  proposals  for  upgrading  or 
renaming  the  post  of  pharmaceutical 
adviser  to  the  Welsh  Office. 
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Announcement 


Beecham  Research  Laboratories  wishes  to  draw 
attention  to  the  following  information  relating  to 
the  presentation  and  marketing  of  ampicillin  in 
black  and  red  capsules.  Counsel's  opinion  has  been 
obtained  and  Beecham  has  been  advised  that: 

"it  owns  the  reputation  and  goodwill  attached 
to  ampicillin  when  got-up  and  sold  in  the  black 
and  red  capsules  which  have  become  distinctive 
of  Beecham's  product,  and  has  an  exclusive  right 
to  the  use  of  that  get-up.  Any  reproduction  of  this 
get-up  by  any  other  company  would  constitute 
actionable  passing  off,  on  the  authority  of  the 
recent  judgement  of  the  Court  of  Appeal  in 
F.Hoffman-La  Roche  &  Company  A.G.vD.D.S.A. 
Pharmaceuticals  Limited!' 

Attention  is  also  drawn  to  the  fact  that  Beecham 
is  the  owner  of  a  number  of  British  patents  relating 
to  processes  for  making  ampicillin  and  its  salts 
including:  903,785;  940,489;  959,853;  980,777; 
991,586;  1,060,034;  1,128,235. 

Beecham  Research  Laboratories 

Great  West  Road,  Brentford,  Middlesex  TW8  9BD 
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Vlarket 
Mews 

Karaya  firm 

London,  August  6:  Karaya  gum  was  the 
commodity  showing  the  greatest  upward 
move  during  the  week.  Other  crude  drugs 
firmer  were  Cochin  ginger,  Costa  Rican 
ipecacuanha,  nutmeg,  white  pepper, 
styrax  and  candelilla  wax,  while  Canada 
and  Peru  balsams,  Dlack  pepper,  cumin, 
fennel,  benzoin,  cascara,  senega  and 
carnauba  wax  were  all  easier.  Among 
essential  oils,  lemongrass  and  Brazilian 
Arvensis  peppermint  were  marked  up; 
citronella,  patchouli  and  white  camphor 
were  easier.  No  changes  in  pharma- 
ceutical chemicals  were  notified  during 
the  week. 

Essential  and  expressed  oils 

Almond:  Drum  lots  £1.20  kg. 

Amber:  Rectified  £0.45  spot. 

Anise:  £14.50  kg  soot;  £13,  cif. 

Bay:  West  Indian  £10.50  kg. 

Bergamot:  From  £16  kg  as  10  grade. 

Bois  de  rose:  £4.50  kg  ;;pot  and  shipment  cif. 

Buchu:     English    distilled    E160-E250    kg    as  to 

source. 

Cajaput:  £5  kg  on  spot. 

Camphor  white:  £0.90  kg  spot;  £0.65,  cif. 

Cananga:  Java  £5.70  kg  spot. 

Caraway:  imoorted  £16.00  kg;  English  £26.50. 

Cardamom:  English  distilled  £77.50  kg. 

Cassia:  Chinese  £11  kg  spot;  £12.40,  cif. 

Cedarwood:  Chinese  £0.95  kg  spot;  £0.90,  cif. 

Celery:  English  £35  kg. 


Cinnamon:  Ceylon  leaf  £2.25  kg  spot;  £1.85,  cif. 

Citronella:  Ceylon  £1.35  kg  <;pot;  £1.17,  cif. 

Eucalyptus:  Chiness  £2.20  kg  spot;  £2,  cif.  70-75 

per   cent.   Spanish/Portuguese   £2  25,  cif. 

Fennel:  Spanish  sweet  £15  kg  spot. 

Ginger:  English  distilled  £55  kg. 

Lavender:  French  £14  kg  spot. 

Lavender  spike:  £13.50  kg  spot. 

Lemon:  Sicilian  best  grades  from  £7.25  kg. 

Lemongrass:  £3.20  kg,  spot;  £2  90,  cif. 

Lime:  West  Indian  from  £7  kg  spot. 

Mandarin:  £5.80  kg  o  and  f. 

Nutmeg:    (per   kg)    English   distilled   from  West 
Indian  £23.50,  from  East  Indian  £17.50. 
Olive:  Spanish  export  licences  susoended:  Tuni- 
sian £1,000  metric  ton,  cif.  Spot  £1,100  landed, 
duty  paid. 

Palmarosa:  Brazilian  spot  £7  kg. 

Patchouli:  £4.25  kg  spot  and  cif. 

Peppermint:    (kg)    Arvensis   Brazilian   £3.70  spot 

and    shipment.     Chinese    £3.60,    cif.  American 

piperata  £16-£18  as  to  origin. 

Petitgrain:  Spot  £4.70  kg,  £4.65  cif,  nominal. 

Spearmint:    Chinese    £7.40    kg    spot.    £6.50  cif; 

American  £8.50. 

Thyme:  Red  65/70%  from  £8.20. 

Crude  drugs 

Balsams:    (kg)    Canada:    £17    spot;    £16.25,  cif 

for  shipment.   Copaiba:   BPC  £1.55  spot;  £1.45, 

cif.   Peru:  £5  spot;  £4.50,  cif.  Tolu:  £3.40  spot. 

Belladonna:  (metric  ton)  Herb  £460  spot.  Leaves 

£800,  cif.  Root  £750  spot  nominal. 

Benzoin:  BP  £61-64  cwt;  £55-00,  cif. 

Camphor:  Natural  powder,  £5.50  kg  spot;  £3.90, 

cif;  synthetic  £0.78,  cif  for  96  per  cent. 

Cardamoms:  (per  lb  cif).  Alleppy  green  No  1  £2; 

prime  seeds  £1 .60. 

Cascara:  £0.97  kg  spot;  £0.75  cif. 

Cherry  bark:  Spot  £515  metric  ton;  £505,  cif. 

Chillies:  Nominal. 

Cinnamon:    (cif)    Seychelles   bark  £325  ton,  cif; 
Ceylon  quills  4  O's  £0.46f  lb. 
Cloves:  (per  ton,  cif)  Madagascar  £2,550;  Zanzi- 
bar £3,000 

Cochineal:    Peruvian    silver-grey    £13    kg  spot; 

Tenerife  black  E20-E21.50. 

Colocynth  pulp:  Nominal. 

Dandelion:  E850  metric  ton,  cif. 

Ergot:   Portuguese-Spanish   £1.50  kg   spot;  £1.40 

cif.  East  European  £1.60  spot. 

Ginger:  (ton  cif)  Cochin  £500;  Jamaican  No  3, 
£700;  Sierra  Leone  not  quoted;  Nigerian  split 
£420,  peeled  £550. 

Gums:  Acacia,  Kordofan,  cleaned  sorts  $1,280, 
fob,  metric  ton.  Karaya  No  2  faq  £475  metric 
ton,  cif.  Tragacanth  No  1  £525  spot  per  50  kg 
Ipecacuanha:  (kg)  Costa  Rica  £3.50  spot;  £3.35 
cif.  Matto  Grosso  spot  nominal  £5.30;  £5.15,  cif. 
Colombian  £5.30;  £5.15,  cif. 


Lemon  peel:  £690  metric  ton  spot;  £670,  cif. 
Liquorice  root:   Chinese  £240  metric  ton;  f220, 
cif.    Russian    £230    spot;    £185,    cif.  (July-Aug.). 
Block  juice  £1.50  kg.  Sprav-dried  powder  £1.45 
kg  spot. 

Menthol:  Brazilian  spot  £10  kg,  shipment  £9.70  cif. 
Chinese  £11.50  spot,  £9.70  shipment,  cif,  £10.50 
afloat  cif. 

Nutmeg:   (ton,  cif)   East  Indian  80  s  £1,430,  bwp 

£1,020  spot;  £980,  cif.  West  Indian  80  s  £1,410, 

unassorted  £1,200  fob;  defective  £925. 

Nux  vomica:  £210  metric  ton  spot. 

Pepper:    (ton)    Sarawak    black   £735   spot;  £685 

cif;  white  £950;  £890,  cif. 

Pimento:  (ton)  Mexican  US$2,150,  cif. 

Seeds:   (metric  ton,  cif)  Anise:  China  star  £420 

nominal.    Caraway:    Dutch    £365     Celery:  Indian 

£335.   Coriander:   Moroccan  £135.   Cumin:  Indian 

£525.    Dill:    jndian    £175.    Fennel:    Indian  new 

shipment  £525.  Fenugreek:  E  1 30 . 

Senega:  No  spot;  shipment  £14  kg,  cif. 

Squill:   Italian  £1    kg  spot;  £0.88,  cif,  new  crop. 

Styrax:  £2.75  kg  spot;  shipment  £2.70,  cif. 

Waxes:  Bees',  Australian  £1,100  cif,   metric  ton. 

cif.   Candelilla,   £625  spot;   £615,   cif.  Carnauba, 

fatty  grey,  £1,000  spot;   K900,  cif,  prime  yellow 

£1,750;  £1,500,  cif. 

The  prices  given  are  those  obtained  by  importers 
or  manufacturers  for  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press 
but  it  should  be  noted  that  in  the  present  stale 
of  the  market  quotations  change  frequently. 


Advance  information 

Pharmaceutical  Society  of  Great  Britain.  Post- 
graduate school  on  "Drug  metabolism  in  man," 
Department  of  Pharmacy,  Chelsea  College, 
University  of  London,  Manresa  Road,  London 
SW3  6LX,  March  29-April  2,  1976  (fee  £80). 
Details  from  Mr  R.  E.  Marshall,  Department  of 
Pharmaceutical  Sciences,  17  Bloomsbury  Square, 
London  WC1A  2NN. 

International  symposium  on  "Techniques  for  the 
microbiological  examination  of  foods,  pharm- 
aceutical and  cosmetic  products",  City  University, 
London,  October  7-9.  Details  from  Mr  J.  J. 
Peake,  Scientific  Symposia  Ltd,  121  King  Street, 
London  W6  9JG. 


NEWBALL  &  MASON  LTD. 

Established  in  1850 

SPICES  AND  CULINARY  HERBS  IN  EVERY  VARIETY 
FLAVOURING  ESSENCES  AND  FOOD  COLOURS 

The  Famous 

EXTRACT  OF  HERBS,  LEMONINE,  GINGER, 
SARSAPARILLA,  DANDELION  &  BURDOCK 

For  Herb  Beers 

Attractively  packed  with  pharmacy  in  mind,  and  also 
available  in  bulk. 

Detailed  price  list  and  bonus  'erms  from 
Dormston  Trading  Estate,  Burton  Road,  Dudley, 
West  Midlands,  DY1  2BR.    Tel.  No.  Sedgley  2537 


MAIL  ORDER  PROTECTION 
SCHEME 

Members  of  the  Periodical  Publishers  Association  have  given  to  the 
Director  General  of  Fair  Trading  an  undertaking  to  refund  monies 
sent  by  readers  in  response  to  mail  order  advertisements  (except  for 
classified  advertisements)  placed  by  mail  order  traders  who  fail  to 
supply  goods  or  refund  the  monies  owing  to  liquidation  or  bank- 
ruptcy. This  arrangement  does  not  apply  to  any  failure  to  supply 
goods  advertised  in  a  catalogue  or  in  a  direct  mail  solicitation. 
Publishers  in  membership  of  the  Periodical  Publishers  Association 
are  making  these  refunds  voluntarily  and  readers'  claims  can  only 
be  entertained  in  cases  where  the  mail  order  advertiser  is  the  subject 
of  liquidation  or  bankruptcy,  where  proof  of  payment  can  be  estab- 
lished and  if  lodged  within  three  months  of  the  dat?  on  which  the 
advertisement  appeared.  Any  claims  received  after  the  three  month 
period  will  be  considered  at  the  discretion  of  the  publisher.  For  the 
purpose  of  this  scheme,  mail  order  advertising  is  defined  as:  'Direct 
response  advertisement,  display  or  postal  bargains  where  cash  had 
to  be  sent  in  advance  of  goods  being  aelivered'.  Classified  and 
catalogue  mail  order  advertising  are  excluded. 


The  Triangle  Trust 
helps  people  of  the 
Pharmaceutical  Industry 


The  Triangle  Trust  1949  Fund  is  an  indepen- 
dent charitable  trust  administered  by  a  Board 
of  Trustees.  Its  primary  aim  is  the  relief  of 
hardship  or  distress  in  the  case  of  people  and 
their  dependents  employed,  or  formerly  em- 
ployed in  the  pharmaceutical  industry  in  Great 
Britain  and  the  British  Commonwealth.  Such 
relief  may  include  assistance  with  the  educa- 
tional expenses  of  children. 

The  Trustees  are  also  prepared  to  consider 
applications  for  financial  assistance,  beyond 
the  scope  of  an  employer's  responsibilities, 
with  education  or  training  in  general  or  special 
subjects,  including  music  and  the  arts. 


For  additional  information,  or  to  apply  for 
assistance,  write  to: 

The  Secretary,  Dept  CD 
The  Triangle  Trust  1949  Fund 
Clarges  House,  6-12,  Clarges  Street 
Londen  W1Y  8DH 
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For  the  very  best  in  Bubble  Bath  Gift  Packs 


iassified  ^ 
ivertisements 


Display/Semi  Display  £4-00  per  single  column 

centimetre,  minimum  25mm.  Column  width  42mm. 

Whole  page  £300  (254mm  x  178mm) . 

Half  Page  £175  (125mm  X  178mm). 

Quarter  Page  £100  (125mm  x  86mm). 

Lineage  £0-80  per  line,  minimum  5  lines  @  £4-00. 

Box  Numbers  £0-35  extra. 


Miscellaneous 


CONTRACEPTIVES  INTERNATIONAL 

USA  Black  Cats  (per  gross)  5.25 
USA  Tahiti  Colours  (per  gross)  5.50 
USA  Stimula  Ribbed  (per 

gross) 

Japanese  Seanes  (per  gross) 
German  High  (per  50  pkts) 
French  Ticklers  (per  50  pkts) 
German  Long  Love  (per  50 
pkts) 

Danish  Pussycats  (per  gross) 
Italian  Hatu  (per  gross) 
ADD  8  PER  CENT  VAT 

WARWICKSHIRE  SUPPLIES 


10.00 
4.25 
5.70 
7.45 

5.40 
6.80 
7.75 


8.50 
6.40 
10.50 
0.60 
1.80 


Dutch  "Fun"  (per  120) 
Swedish  Stork  (per  box) 
Swiss  Green  Band  (per  gross) 
Extension  Sheath  (each) 
Love-Variations  Kassette 
Plus   many   more    items,  including 
Lingerie,  Marital  Aids,  etc,  etc. 
For    our    comprehensive  brochure 
send  10p  to  cover  p  &  p. 
FREE  promotional   literature  avail- 
able with  all  orders. 

ADD  8  PER  CENT  VAT 
(DCD),  Commarca  House,  Watar  Orton, 


Birmingham  B46  1RR 


LEICESTER 

FASHION  JEWELLERY 

We  can't  set  you  up  with  an 
oil  rig  but  we  can  rig  you  up 
with  a  set  of  Star  Gems  Fashion 
Jewellery  Displays  designed  to 
produce  bonanza  profits  to  pump 
into  your  till. 

All  displays  ready  for  instant 
operation.  Gentlemen,  if  you  are 
not  stocking  Star  Gems  Displays 
you  are  not  selling  fashion 
jewellery.  Generous  credit  terms 
or  discounts.  Contact  Star  Gems 
of  Leicester  now  and  earn 
money. 

52  Mount  Road,  Leicester 
Tel:  (0533)  26403 
Star  Gems  Sell  Nationwide 


Tolley's 

Tax  Tables  1975/76 

20  pages  of  easy-to-read 
tables  covering  the  new 
rates  of  income  tax,  cor- 
poration tax,  estate  duty, 
capital  gains  tax  and  ACT, 
for  75p. 

On  sale  now  at  leading 
booksellers  or  direct  from 
us. 

Tolley  Publishing  Co., 
44a  High  Street,  Croydon 
CR9  1UU.   01-686  9144. 


Please  address  Box  No. 
replies  to  :   Box  No.  . . . 

Chemist  &  Druggist 
25  New  Street  Square 
London  EC4A  3JA 


FASHION  JEWELLERY 
Jodez  (Manchester)  Ltd 
34  Shudehlll,  Manchester  M4  1EY 
Tal:  061-832  6564 

Largest  and  most  exclusive 
range  of  direct  and  imported 
Continental  Jewellery,  Necklets, 
Pendants,  Dress  Rings,  Ear- 
rings, Brooches,  Bracelets,  Hair 
Ornaments. 

Suppliers  to  Chemists  over  20 
years. 

Sample  parcels  available 


INFORMATION! 

Tablet  and  Capsule  Identification 
Guide. 

Manufacturers  and  Suppliers 

Index. 
Buyers  Guide. 
Wholesalers. 
Value  Added  Tax. 
Medicines  Acts  1968  and  1971. 
These  are  )ust  some  of  the  sec- 
tions   included    in    CHEMIST  & 
DRUGGIST     DIRECTORY  1975, 
the  essential  reference  for  every 
pharmaceutical    retailer,  whole- 
saler and  manufacturer. 
Send  for  your  copy  today  to  : 

Chemist  &  Druggist, 

25  New  Street  Square, 

London  EC4A  3JA. 

01-353  3212  (Mr  Hayes). 
Price    £8-50    inc.    postage  and 
handling.   C&D  subscribers  only 
£5-50  inc.  postage  and  handling. 


Shopfitting 


For  Sale 


COWUIXEB  | 

SHOPFROINITS 

a  low  cost, fully  guaranteed 
exterior  design  and  installation 
service  including  signs 
and  blinds  to  yourchoice. 

excellent  finance  terms  available 

01-653  0298 
THE  SPECIALISTS 

PETER  COWLING  LTD       23  St.Aubyns  Road        Crystal  Palace        London       SE19  3  A  A 

LEADING  MANUFACTURER  of  in- 
terior shopfittings  offers  special  low 
prices  to  retailers  prepared  to  act 
as  showshops.  The  shops  concerned 
must  be  within  50  miles  of  London 
or  Birmingham.  Interest  free  or  low 
deposit  HP  available  in  suitable 
cases  and  commission  payable  on 
orders  resulting  from  visits  to  your 
shop.  Full  details  from  SPAN  SHOP- 
FITTING  COMPANY,  32  Church 
Road,  London  SE19  2ET.  Tel.  01-653 
5859. 

WEST  COUNTRY  &  LONDON,  Shop- 
fronts  and  interiors  RAYMAN  ENT'S, 
"Higher  Claw",  Pennymore,  TIVER- 
TON. Tel:  Cheriton  Fitzpaine  317. 


Business  for  sale 


DRUG  STORE 
FOR  SALE 

W.  Sussex,  established  over  5 
years.  T/O  £60,000  plus.  Ideal 
for  chemist  as  none  within 
street.  3  doors  from  Woolworlhs. 
Low  rent.  Offers  around  £21,000 
including  stock.  Tel:  09064  4865. 


Wanted 


URGENTLY  REQUIRED,  all  items 
connected  with  old-fashioned  Phar- 
macies— runs  of  drug  drawers,  shop 
rounds,  jars,  etc.  Complete  interiors 
of  pharmacies  bought.  Telephone 
Ashtead  (Surrey)  72319  or  Ashtead 
76626,  or  write  Robin  Wheeler,  7 
Gladstone  Road,  Ashtead,  Surrey. 

WE  WILL  PURCHASE  for  cash  a 
complete  stock  of  a  redundant  line, 
including  finished  or  partly  finished 
goods  packaging,  raw  materials, 
etc.  No  quantity  too  large.  Our  rep- 
resentative will  call  anywhere.  Write 
or  telephone  Lawrence  Edwards  & 
Co.  Ltd.,  6/7  Wellington  Close, 
Ledbury  Road,  London  W11  Tel: 
Park  3137-8. 


GRADE  1  NATURAL  SPONGES.  New 

Shipment.  Aussie  Import  Service,  16 
Embrook  Road,  Wokingham,  Berks. 
Tel:  780941. 

FOR  SALE:  <!80  kilos  synthetic 
Camphor  powder.  Genuine  sale.  Box 
No.  2349. 


Please  mention 
C&D  when  replying 
to  advertisements 


Self  selection  will  increase  your 
toiletry  sales  sufficiently  to  pay  for 
a  complete  shop  modernisation.  As 
primary  manufacturers  of  wall  fittings 
and  counters  we  offer  very  early 
delivery  and  installation  in  just  one 
day,  or  overnight,  new  shops  or  old 
shops  or  part  shops.  Immediate 
quotations  without  obligation  for 
shopfronts  and  interiors.  Thirsk 
Shopfittings,  741-743  Garratt  Lane, 
London  SW17  0PD.  Telephone  01- 
946  2291   v"4  lines). 


Agents 


AGENTS  required  in  all  areas.  Extra 
Line  (EC10  appliance).  Straight 
commission.  Win.  sales  time  needed, 
top  quality  product,  repeat  use.  H. 
G.  Wallace  Ltd.,  Chandlers  Row, 
Port  Lane,  Colchester.  Tel.  0206 
45133. 


Appointments 


Fashion  conscious 
PRODUCT  MANAGER 

male  or  lemale 

required  to  join  our  Marketing 
Department  to  develop  and  ex- 
tend our  present  range  of  Sun- 
glasses, Toiletry  Goods  and  Hair 
Fashion  Accessories. 
The  position  will  involve  a  cer- 
tain amount  of  foreign  travel, 
therefore  a  working  knowledge 
of  one  or  more  European  lan- 
guages will  be  an  asset. 
Experience  and  a  mature  attitude 
is  required  and  only  applicants 
in  the  25-50  age  group  should 
apply. 

A  driving  licence  is  essential  as 
a  company  car  is  provided. 
Usual  benefits  including  Pension 
and  BUPA  schemes  are  offered. 
Salary  is  negotiable  and  will  be 
commensurate  with  experience. 

Please  apply: 

Mrs.  M.  Tumbridge, 
Group  Personnel  Manager, 
ROYAL  SOVEREIGN  GROUP  LTD 

Britannia  House, 
100  Drayton  Park,  London  N5  1NA 
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Classified  Advertisements 


LOCAL  DIRECTOR 

Sussex  Coast  Toiletries  and  Cosmetic  Wholesale  Warehouse,  servicing  cash  sales  and  depart- 
ment stores  from  same  warehouse,  requires  EXPERIENCED  GENERAL  MANAGER.  Successful 
applicant  can  be  expected  to  be  appointed  to  board  within  six  months.  Top  salary  and  conditions. 
Applicants  between  30-40  must  evidence  experience  at  General  Manager  level,  in  a  similar 
business  with  a  turnover  in  excess  of  £1,500,000. 
Fullest  details,  in  first  instance  to: 

C.  A.  TETHER, 
MONTAGUE  R.  JASON  GROUP  OF  COMPANIES, 
OCKWAY  HOUSE, 
41  STAMFORD  HILL,  LONDON,  N16  5 ST 


National  Health  Service 
Prescription  Pricing  Authority 
ASSISTANT  ADMINISTRATOR 

Applications  are  invited  for  the  appointment  of  Assistant 
Administrator  at  No.  6  Division  in  Durham. 
The    salary   will    be    in   accordance   with   the  Senior 
Administrative  Grade  i.e.  £3,534  per  annum  rising  by  six 
annual  increments  to  £4,344  per  annum. 

The  appointment  will  be  subject  to  the  provisions  of  the 
National  Health  Service  (Superannuation)  Regulations 
and  Whitley  Councils  for  the  Health  Services  Conditions 
of  Service. 

The  person  appointed  will  be  required  to  assibt  the 
Administrator  who  is  responsible  for  the  efficient  operation 
of  the  Division;  the  duties  entail,  amongst  other  things, 
resolving  the  many  problems  arising  from  the  pricing  of 
National  Health  Service  prescriptions.  The  post  requires 
general  administrative  and  pharmaceutical  experience  and 
the  ability  to  control  and  supervise  staff. 

Applications,  stating  age,  qualifications,  experience  and 
particulars  of  present  appointment,  together  with  the 
names  and  addresses  of  two  person  to  whom  reference 
may  be  made,  should  reach  the  undersigned  not  later  than 
Friday  29th  August  1975. 

The  Secretary, 

Prescription  Pricing  Authority, 
Bridge  House, 
152  Pilgrim  Street, 
Newcastle  upon  Tyne, 
NE1  6SN 


"ANDRE  PHILIPPE" 

THE  NATIONAL  BRAND  LEADER  FOR  BUBBLE 
BATH  &  TOILETRIES 

require  fully  experienced  male  Rep.,  to  take  over  existing  areas. 
Warwicks,  Worcs,  Staffs  and  Salop.  Preferred  age  24/32  years.  Good 
salary,  top  commissions,  car  provided.  Write  in  first  instance  to: 
Mr.  L.  R.  Silverstone,  Sales  Director,  Andre  Philippe  Ltd.,  71  71b 
Gowan  Ave..  Fulham  SW6  or  phone  01  736  2194/2397  for  appointment. 


Trade  Announcements 


PREGNOSIS  CONCEPTION  TEST 

Chemists  interested  in  marketing  this 
new  early  pregnancy  test  please  contact: 

PHARMACY  &  PROFESSIONAL  SERVICES  LTD., 

188  Brent  Crescent,  London  NW10  7XT 
Tel:  01-965  1157 


INFORMATION  DEPARTMENT 

Applications  are  invited  from 
Pharmacists  for  the  post  of 

SUPERINTENDENT 

of  the  NPU  Information  Dept. 


The  responsibilities  include  researching  and 
writing  and  supervision  of  the  staff  of  four  in 
the  day-to-day  running  of  the  Department. 
Previous  experience  of  information  work  and 
a  wide  practical  knowledge  of  pharmacy, 
particularly  of  retail  practice,  will  be  of  con- 
siderable advantage.  Starting  salary  in  the 
region  of  £4,200  per  annum,  commensurate 
with  qualifications  and  experience.  Contri- 
butory pension  scheme. 

Applications  in  writing,  giving  age  and  brief 
details  of  qualifications  and  experience  in 
confidence  to  : 

J.  Wright,  Director,  NPU  GROUP, 
Mallinson  House, 
321  Chase  Road,  Southgate,  London  N14. 


EAST  SCOTLAND 

Branch  Manager  required  for  rural  pharmacy  in 
Laurencekirk. 

Minimum  of  paper  work,  easily  managed  modernised 
pharmacy,  suitable  for  newly  registered  or  person  wishing 
a  change  from  city  life. 

Attractive  large  flat  available.  Salary  negotiable,  bonus, 
pension  etc.  Saturday  half  day. 

Help  with  relocation  expenses.  Career  development  within 
an  expanding  privately  owned  group. 

Apply  to:  Charles  Michie,  231  Union  Street, 
Aberdeen  AB1  2BQ 
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All  the  insurance 

you  need 
in  a  single  policy 


Now,  all  the  types  of  cover  you 
are  ever  likely  to  need  as  a  retailer 
are  included  in  a  simple  and  easy-to 
understand  policy  called  Prupac. 

Trade  contents  are  covered 
against  fire,  theft,  and  other  perils 
(including  an  automatic  seasonal 
stock  increase),  and  loss  of  income, 
money,  glass  breakage,  liability  to 
others,  personal  accident 
benefits  for  criminal  assault,  Pr**™*** 

n  •  i  •    1 1     i  rmpaC  for  retailers 

are  all  insured  m  the  basic 
package. 

Additionally,  you  can 
insure  buildings  and  also  add 
cover  against  deterioration 
of  refrigerated  stock,  and 
damage  to  business 
machinery.  So  it  adds  up  to  a 
complete  insurance  package 
backed  by  all  the  strength  of 
the  Prudential.  S--^ 


You  save  money  as  well  as  time 
and  worry.  Because,  with  Prupac, 
premiums  are  often  lower  than  for 
other  comparable  policies. 

Complete  the  coupon,  and  find 
out  how  many  of  the  things  that 
worry  you  most  are  now  taken  care 
of  by  Prupac. 


It off  M 


To:  The  Prudential  Assurance  Co.  Ltd., 
142  Holborn  Bars,  London,  EClN  2NH. 

Please  tell  me  more  about  Prupac.  CD  445 

Name  

Type  of  business  

Address 


Prudential 
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What  happened  when 
BOUTIQUE  77  LTD. 
and 

INDEPENDENT  CHEMISTS 
MARKETING  LTD 
got  together .  .  .  .  ? 


★ THEY  ESTABLISHED  THE  CHEMIST  AS  A  PLACE 
TO  PURCHASE  THE  COMPLETE  "Opal" 
QUALITY  HOSIERY  RANGE:— R.S.P.— 19p  UP  TO 
£1 .35.  (SUPPORT  TIGHTS  IN  FOUR  SIZES) 

★ SUPPORTED  BY  A  FULL  RACK  MERCHANDISING 
SERVICE  BOUTIQUE  77  CARRY  THE  STOCK— 
THE  CHEMIST  JUST  SELLS  IT  AND  REAPS  THE 
PROFIT! 

★ YOUR  I.C.M.L.  DISTRIBUTOR  NOW  STOCKS  THE 
"OPAL"  HOSIERY  RANGE  AS  AN  ADDITIONAL 
SERVICE 

ALL  STOCK  PURCHASED  COVERED  BY  AN 
*   UNCONDITIONAL  RE-PURCHASE,  GUARANTEE 

-JU  EXCLUSIVE  TAILOR-MADE  CHEMIST 
PROMOTIONS 


//  you  are  not  already  participating  in  this 

successful  and  profitable  joint  venture  

Then  please  contact: — 

E.  M.  LENNOL  Esq., 

National  Pharmaceutical  Accounts  Manager, 

BOUTIQUE  77  LTD., 

RAANS  ROAD,  AMERSHAM,  BUCKS. 
Tel:  Amersham  21321. 


